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TELEPHONE 
CABLES 


Every kind of insulated conductor used in the 
complicated telephone systems of the present day 
is made by the B.I. 


Dry core air space trunk and subscribers cables 
for underground or overhead use. Switchboard and 
other cables for exchange use. Telephone cords, 
enamelled and silk covered wires for the winding 
of relay coils and receiver bobbins; and wires for 
the internal connections of every kind of telephone 
apparatus. 








Line wires, insulators and ironwork for open wire 
lines, and telephone condensers are also among 
B.l. products. 


The B.I. also undertakes complete installations of 
underground and aerial cables with provision of 
loading coils if required. 








BRITISH INSULATED CABLES LTD. 


CABLE MAKERS AND ELECTRICAL ENGINEERS 
PRESCOT...LANCS....ENGLAND 
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PERIOR 
GINEERING 


every detail of construction, the Stromberg- 

arlson No. 1212 Handset reflects superior engi- 
eering—a superiority that creates good will for 
the operating company. 


From the special Stromberg-Carlson receiver and 
transmitter to the hook switch and to the compact 
parts in the base of the instrument, the most ad- 
vanced telephone engineering is evident. Coupled 
with this is a graceful design that fits into modern 
home and office decoration. 


Order a test sample of the Stromberg-Carlson No. 
1212 Handset. Inspect its construction in detail. 
Test it under your most exacting requirements, 
and you will see how this outstanding instrument 
will build more business for you. 


STROMBERG-CARLSON TELEPHONE MANUFACTURING CO. 
Factory & General Offices: 100 Carlson Road, Rochester, N. Y. 
Branch Offices: Chicago, Kansas City, San Francisco, Toronto 


The patented transmit 
ter used with the 
Stromberg -Carlson No. 
1212 Handset employs 
the cone-shaped dia 
phragm of the radio 
speaker. It moves as a 
rigid piston. Maximum 
flexibility is insured by 
innular corrugations 
near the outer edge. 


Firm clamping of the 
diaphragm without ex 
cessive tension is in 
sured at all times be 
cause the earcap’s 
thread is entirely inde 
pendent of the receiv 
er’s mounting thread. 
rhe result is a quality 
of reception that pleases 
subscribers. 


Capacitor, ringer and in- 
duction coil are in the 
base of the instrument. 
More compact than pre- 
vious parts, they pro 
vide even greater effi 
ciency. Two-toned gongs 
mounted in the base 
provide a pleasant yet 
attention -compelling 
sound. 





Stromberg-Carlson 


MAKERS OF VOICE TRANSMISSION AND VOICE RECEPTION APPARATUS FOR FORTY-FIVE YEARS 
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This Relaymatic has an ultimate capacity of 100 lines and 12 
connecting circuits. The relay equipment is mounted in three 
bays with the power equipment located in a smaller auxiliary 
cabinet. Relaymatic equipment having larger capacities is 
also available. 


“ Relay operation throughout. “ Automatic machine ringing. “ Time limit on local connections. 


“ Low current consumption. “ One to twenty party code single “ Revertive calls do not tie up con- 
f inging. nectors. 

“ Progressive allotment of idle con- ee en ; 
necting circuits. “ One to ten party harmonic five ~“ Secret service. 

“Lines in trouble automatically equassy Haging- i All relay contacts are of pre- 
locked out. ~ Instantaneous ringing cut off when cious metal. 

“ Condenser coupled transmission porty called answers. Busy confirmation test by trunk 
bridge on local calls. Automatic busy test. operator. 


“ Separate low resistance balanced 
impedance battery feed coils. 





Revertive calls by directory num- Automatic answered cal! meter. 
ber. Pay station identification tone. 
“ Standard dialing including "zero" Dial tone. 


chap Fuse condition check over trunk 
dialing for the master office ene 
trunks. Revertive ringing tone. ; 
er J . “ Trouble pilot lamps. 
“ Busy indication by interrupted Instantaneous disconnect by call- 
tone. ing subscriber. ~“ Out of order check and timer. 
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YS, WILL be greatly impressed with the simplicity 
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of the Kellogg Relaymatic for the operation of ra THE 
A" RELAYMATIC -& 


this equipment is simple and easy to understand. 





it has line circuits, connecting circuits, auxiliary cir- 
cuits and relays much the same as a manual switch- 
board. The only difference is that the subscribers and 
e relays together take over the operator's job. 

All of the parts of the Relaymatic are easily accessible. KELLOGG | 
Maintenance is no problem because there are no base RELAYS SS 
Imetal contacts or moving parts to be constantly 

cleaned and adjusted. Kellogg has been designing and building relays for over 40 years 
The circuits operating the relays on the Relaymatic are just as simple 


as those on manual equipment. The individual and gang relays are 
typical of Kellogg simple design and rugged construction. These relays 























investigate the Relaymatic. Get all the facts and see 





h . f | th have long leaf springs with twin contacts of precious metal. Relaymatic 
iW y so many companies pre er to rely upon e Switchboards have no mechanical switches with base metal wipers or 

. . bank contacts. Backing EVERY Relaymatic are the long experience and 
reputation of Kellogg equipment. great resources of the Kellogg Company 
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The ultimate capacity of this Relaymatic is 30 lines and 5 connecting circuits is the This Relaymatic has 10 lines and 2 
50 lines and 6 connecting circuits. The relay ultimate capacity of this Relaymatic. connecting circuits All the relay 
equipment is mounted in a two-bay cabinet The relay equipment is mounted in a and power equipment is mounted 
with power equipment in a smaller adjacent 36-inch bay with the power equipment in a single cabinet. 





bay. located in a 24-inch auxiliary cabinet. 
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SWITCHBOARD & SUPPLY CO., CHICAGO 





Hemingrays Will Outlive Your Poles, Crossarms, etc. 
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PROOF of it is furnished by a well-known utility (name 

on request) who report that today they are using thousands 

of Hemingrays purchased 50 years ago! 

REASON for it lies in secret Hemingray glass “batch- 

mix” and Owens-Illinois production-control that results 

in insulators free of voids, strains and stresses...so 
) homogeneous that they are unimpaired by sudden tem- 
perature changes...impervious to moisture-penetration 
| from all sources. 


COST? Low to begin, Jower in service-life. 
Hemingrays are sold only by principal jobbers. 


11 Hemingrays Cover All Line Needs 
Favorite for rural-line operation is Hemingray 
Number 9, with drip point petticoat for fast 
moisture run-off. Number 16 with its double 


groove. Number 42 with long leakage path giv- 





ing trouble-free “‘toll’”’ service. Ask for samples. 


; estan 


OWENS-ILLINOIS 


HEMINGRAY Telephone & Telegraph Insulators» LOWEX Power Insulators 
Export Agents: International Standard Electric Corp., New York 











Now-—Take Up SLACK or Leave It Out 
Ria th KEARNEY 


| BN SNUB-R-GRIPS 






T LAST—a drop wire grip that permits easy adjust- 
ment of slack—take it up or leave it out with the 
revolutionary designed Kearney Snub-R-Grip . . . Sturdy, 
light weight—this grip incorporates the use of snubbing 
action to tightly hold either twisted pair or parallel drop 
wire—without injury to insulation. Try a Snub-R-Grip 
at our expense. You’ll see why it’s being adopted as 
standard by companies everywhere. 

Ask About FREE Sample 








DISTRIBUTED THROUGH 
JOBBERS 


4; TELEPHONE 
ING ESSORIES 


To install—merely wrap wire 
in grooved spiral. To salvage or 


adjust slack—just unwrap wire. 





If necessary, several Snub-R- 
Grips can be placed on a single 


hook, for several drops. 
6 





Flashes and Plugs — 
News Briefs and Comments 


During the three years since Major 
Bowes’ radio “‘amateur hour” started 
1,563,872 telephone calls have been 
made to vote for the most popular per- 
formers. Telephone exchanges were 
set up in each honor city at a cost of 
$250,000 and 9,000 special operators 
were required to handle calls. 


* 


More than 1,000 telephones were 
out of service for six hours in down- 
town Chicago because a WPA worker 
accidentally cut an underground cable 
while working on a sewer project. 


* 


The neighbors of Mr. and Mrs. 
George Frith of Colebrook, B. C., Can- 
ada, recently planned to recognize 
their many years’ service to the com- 
munity in church and civic affairs. 
They gave them a telephone with serv- 
ice for life. 

* * 

The first telephone instrument made 
out of aluminum makes its appearance 
in the new moving picture, “No Time 
for Comedy.” Attractive and light in 
weight, the aluminum set may start a 
new fashion in telephones. 


* * 


Regardless of the many changes in 
telephones, a firm in Elgin, IIl., is still 
using the same instrument it installed 
in 1899. This concern likes the old 
type so well that it has refused to 
displace it with the modern telephone 
set. 


It is claimed that more telephone 
traffic — including long distance mes- 
sages — passes through Chicago than 
any other city in the world. Chicago 
has more telephones in service than 
all of South America. 


Speaking to the American Manage- 
ment Association, H. C. Taylor of the 
Western Electric Co., said the greatest 
need felt by employers today is that 
the job applicant “should be able to 
add, subtract, multiply and divide; 
spell correctly and use good grammar.” 


* 


When the telephone exchange at 
Ashley, Ohio, was closed recently, the 
community had a get-together dinner 
to extend thanks to the employes for 
their courtesy and faithful service. 
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A Mere Handful... 


yet the Backbone of Efficient 
Toll Timing Operations 

















For over 45 years, Calculagraph 
has been furnishing the tele- 
phone industry accurate toll 
time records mechanically 
Compact! 7!/2" x 334" calculated. 





The new Model 33 takes up a minimum space on the switchboard, allows 
an unobstructed view of the dial from any position at the switchboard 
and has a sweep second hand to tell the end of the initial period. If you 
are not already using the new Model 33, you will be interested. Write 
for information. 


CALCULAGRAPH COMPANY 


Main Office and Plant: 
308 SUSSEX STREET HARRISON, N. J. 


CALCULAGRAPH 


Accurate Toll Timing to the Second! 





Model 33 








‘Let this new book help you solve 


present-day problems of ,a 
a DETERMINING FAIR AND TEL INE 
WD, PROFITABLE UTILITY RATES’ | ECONOMY, RELIABILITY 


Order One NOW for a 30-day Free Trial 
. 













Here is a timely book which fully covers public 
utility rate determination, service and discrim- 
ination, treating the subject from the viewpoint 
of the engineer and manager rather than from 
that of the lawyer or economist. 


' Reliable ringing service is 
essential in providing sat- 
isfactory telephone service. 
Use TELERING and pro- 


vide the MOST reliable 
service at the LEAST cost. 


Elements of 
UTILITY RATE DETERMINATION 


By John M. Bryant and Raymond R. Herrmann 


464 pages, 6x9, $4.50 CURRENT CONSUMPTION 


p iLLED with usable, factual information, this book discusses the NEGLIGIBLE 
factors, methods and problems of evaluating public utility property “ 

and service for rate-making. In it the authors give the reasons for Positively No Radio 
regulation of utility rates, describe the methods used to accomplish Interference 


regulation, and outline the practical limitations involved. 

In clear, practical terms, it brings you the essential of valuation, 
depreciation, expense, return, etc., as factors in the establishment of 
proper rates for the various utility rates. 


Directly converts Commer- 
cial Alternating Current to 





Telephone Ringing Current. 
Based on Tested Methods—Not Theories 
You can always depend 


For illustrative material and definitions the au- ONLY ONE CONTACT! upon our full co-operation 


thors have used numerous citations from back- 
ground and key cases decided by commissions 








and prompt service. 


and courts, and in no instance is any material 
offered which has not been actually tried and PRICE $44.00 EACH . 
NEW—JUST OUT found workable. F. O. B. Elyria 
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MADE EASY with llicopress 
Whenever it is necessary to splice two wires REDUCING SLEEVES 


of different sizes, Nicopress 

Reducing Sleeves are most certainly indicated. With these sleeves you save 
time and are assured of strong tight splices. These joints are easily made 
with the same Nicopress tool used for the line splices. 


Nicopress Reducing Sleeves are made for all popular communi- 
cation wire sizes. Mighty convenient—highly efficient. 
_ con 


a 


Nicopress Reducing Completed Nicopress Reducing Sleeve 
Sleeve. Splice and Nicopress Offset Dead-End. 


U THE NATIONAL TELEPHONE SUPPLY CO. 


5100 SUPERIOR AVE. — CLEVELAND, OHIO 
Canadian Mfr.—N. Slater Co., Lt'd., Hamilton, Ont. 
Export Distributor—International Standard Electric Corp., New York, N. Y. 


MAKE IT A NATIONAL Jlicopress SPLICE 
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The printing of telephone direc- 
tories is an art. 


It takes not only a knowledge 


but specialized 


to be assured that 
each directory is complete and 


Accuracy and speed of 
delivery—the fundamentals 
a Cuneo produced 


THE CUNEO PRESS INC. 
CHICAGO 
PLANTS ALSO LOCATED IN 


PHILADELPHIA 


MILWAUKEE 
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THE POWER OF ENTHUSIASM! 





By HORACE KRAMER 


THE GLOW OF an attractive personality is generated by the 


inner motor of enthusiasm. 


Success comes to the person 


who has vision and makes the most of opportunities, and 


“opportunity” is something we must create for ourselves. 


Be enthusiastic about your job, no matter how small! 


(Fourth article in series dealing with basic factors of selling ) 


ILLIAM K. Braasch, one of 

WX the country’s outstanding 

sales authorities, likes to tell 
this story: 

One day a very disheartened sales- 
man came in at the end of the week 
to see his employer. “It’s no use, 
Boss,” he said. “I’ve worked like a 
dog all week and haven’t got to first 
base. I guess I’m just one of the 
called, not of the chosen. I’d better 
resign.” 

The boss, who was a wise execu- 
tive, just smiled and said: “Well, 
now, Bill, I wouldn’t advise any 
hasty decisions. You’re tired and dis- 
couraged now. Let’s forget the whole 
thing for today and by Monday may- 
be things will look different. Right 
now, I’d like a little advice. I am 
thinking of buying a motor boat and 
understand that you are quite an 
authority on them. Which do you 
consider best, the Twinplex or the 
Duplex ?” 

Bill squared about in his seat, his 
troubles forgotten. ‘“‘Boss, there’s 
only one motor boat in the world, and 
that’s the Duplex!” he enthused. 
“It’s so far ahead of anything else 
that there isn’t any ground for com- 
parison, and I’ll tell you why .. .” 
And then followed an exposition of 
the merits of the Duplex that had 
the boss hanging onto his hat. In 
the end it left him sharing with Bill 
the sound conviction that the Du- 
plex was the only motor boat in the 
world worth considering. 

When the excitement had died 
down, the boss turned to Bill with 
a lack-luster eye and said: “Now, 
I’ll tell you why you can’t sell our 
product, Bill. It’s because you don’t 
believe in it! Wait a moment now,” 
he warned as Bill started a shocked 
rebuttal. “If you would present our 
product to your prospects with half 
the fire and steam and conviction 
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The “Success Formula" should be a question: 
“How to do a better job today as a prep- 


aration for tomorrow?" 


and enthusiasm that you have ex- 
pended on the Duplex motor boat, 
they couldn’t get away from you. 
Now, either sell yourself on the su- 
periority of our product as well as 
you have on the Duplex, or else get 
yourself a job selling the Duplex.” 


An Attractive Personality Includes 
Enthusiasm 

Awhile back we were talking of 
“personality” and despairing of find- 
ing a complete definition for it. But 
we can always pick out certain fac- 
tors of an attractive personality, and 
it would seem that enthusiasm is 
one of the most important. 

First, let’s have a correct under- 
standing of just what enthusiasm is. 
We are apt to think of it as having 
to do with excitement, with table- 
thumping, loud talking, and other ex- 
travagances. But such manifesta- 
tions are more apt to be counterfeit 
than genuine. The core or essence 
of enthusiasm is the faith, the be- 
lief, the conviction that something 





is absolutely and eternally true and 
is worth fighting for. 

Real enthusiasm is far more apt 
to manifest itself in a quality that 
shines through in one’s manner and 
thinking, to give his words and his 
claims an authority that all the 
play-acting in the world, or even all 
the dry facts in the world, could 
never do. Nor does enthusiasm de- 
pend upon stage settings or upon 
any certain type of personality. It 
is an inner, spiritual quality. 

Peter the Hermit sold 6,000,000 
people on the idea of going to Jerusa- 
lem afoot to boot the Infidels out 
of the Holy Land—yet his contem- 
poraries tell us that “his stature 
was small and mean, and contemp- 
tible of appearance.” But Peter 
“had something.” He believed in 
what he was selling. 

Enthusiasm, then, is something of 
a mysterious force that lends itself 
to one’s words and manner when he 
really believes in himself, in his job, 
in what he contends to be true. 

Perhaps it might be difficult for 
Mr. Doe, Jim, and Mary, of the tele- 
phone company, to determine how 
enthusiasm is to become a factor in 
their work, and if it is, how it is to 
be turned to account. In other 
words, how are Mr. Doe, Jim, and 
Mary to turn their enthusiasm into 
tangible assets for the company? 

The first thing to determine, of 
course, is whether or not they do 
possess this enthusiasm. We saw 
that the discouraged salesman 
thought he was enthusiastic over 
what he was selling, but it turned 
out that it was nothing compared to 
his enthusiasm over the Duplex. So 
here is a test that anyone may easily 
make: What is the one thing in life 
in which you thoroughly believe, 
which you are eager to promote, and 
eager to defend? It may be a politi- 
cal conviction, a certain make of car, 
a method of growing flowers, a form 
of government, a system in bridge, 
or what not. 

Be Enthusiastic About Your Job 
—1to Be Successful 

Everyone has one or more strong 
convictions, for which he is willing 
to “go to bat” to promote or defend. 
Identify yours, and then decide 
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whether you put in the same amount 
of time, the same amount and qual- 
ity of thought, and feel the same de- 
gree of enthusiasm with regard to 
your job, your company, your !n- 
dustry, as you do with regard to 
this other thing in which you thor- 
oughly believe. 

Suppose, for example, that Mr. 
Doe, the manager, is called upon to 
write an. advertisement for the local 
paper. Is this just another routine 
job to be disposed of? Or is it an 
opportunity to get over to the pub- 
lic some sound and solid facts about 
the telephone and the industry—an 
opportunity to serve the company 
and to increase its business? 

Isn’t it reasonable to assume that 
Mr. Doe would get more salesman- 
ship, more “oomph,” into that ad- 
vertisement, or into his other con- 
tacts with the public, if there would 
be something of an evangelical ele- 
ment in his attitude toward his job? 

Or if Jim should go out on a re- 
pair job and encounter a dissatisfied 
subscriber. He has a choice—to con- 
sider that his job is merely to fix 
the telephone, or that the subscrib- 
er’s attitude also needs “fixing.” 
That subscriber, multiplied by some 
hundreds or thousands, represents 
Jim’s job. Jim can go away leaving 
behind him a firmer conviction than 
ever that the telephone company is 
just “a soulless corporation” with a 
lot of arbitrary policies, or that it is 
a pretty good outfit after all and 
eager to be neighborly. 

Or say that Mary meets a sub- 
scriber who comes into the office 
about a disputed bill, a complaint, or 
a request to discontinue service. That 
subscriber also, with his multiplica- 
tion, represents Mary’s job. 

That charge or company policy to 
which the subscriber objects may be 
perfectly fair and equitable, and 
must stand. It isn’t an arbitrary, 
whimsical charge or policy; but the 
customer may be sent away with the 
conviction that it is, or that every- 
thing is all right—depending almost 
wholly upon whether Mary is eager 
to get home to do something that 
really interests her or whether she, 
too, recognizes an opportunity to 
safeguard the goodwill of the com- 
pany in whose policies she enthusi- 
astically believes. 

All this is salesmanship — sales- 
manship of the highest order, and 
we see that it rises out of mental at- 
titudes. Jim and Mary, and maybe 
Mr. Doe, are not hired to do any ac- 
tual selling perhaps, but by reason 
of this fact they have the oppor- 
tunity to do some of the most effec- 
tive selling imaginable. They do not 
sell physical equipment and service; 
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they sell the spirit and the policies 


of the company. And the measure 
of their effectiveness in doing this is 
the measure of their enthusiastic 
belief in the values of their jobs, 
their company, their industry. 


Inspiration Has Place in Our 
Daily Lives 

This writer has been the author 
of a tremendous amount of inspira- 
tional writing — not of the “vim- 
vigor-vitality” variety, but of the 
quieter, logical sort designed to help 
a fellow get a clear vision of his own 
success problem. Inspiration — too 
much of it anyway—quickly becomes 
objectionable, but right here there 
seems to be such an ideal place for a 
little inspiration that it will have to 
go in. And like all good inspiration 
it will start with a little story: 

In the early days there was a lit- 
tle stopping place on the banks of 
the Missouri, where settlers bound 
for the West used to rest their ani- 
mals and outfit for the long trip 
ahead. The wife of the inn keeper 
took great interest in these settlers, 
especially their women, and she had 
a habit of asking: “It must have 
been hard to give up all the dear 
friends and associations back at the 
old home, wasn’t it?” 

Some of the women would cry and 
admit that it was. To these she 
would say: “Well, cheer up; you will 





TRUE PERSPECTIVE 


True perspective is that out- 
look upon life which enables 
one to see oneself, not just as 
an individual but as a person, 
in relation to the activity 
about him and to the work he 
is performing in the world in 
which he lives. 

Everyone is aware that the 
things he does and says have 
a definite effect upon the peo- 
ple immediately around him. 
But many people fail to realize 
that their actions and words 
often influence people at great 
distances—people whom they 
have never seen and perhaps 
never will see. This is par- 
ticularly true in the business 
world. 

A broad point of view makes 
it possible for one to approach 
the job in hand with a genu- 
ine understanding and with 
the greatest appreciation for 
its worth.—EpDGAR B. JESSUP, 
President, Marchant Calculat- 
ing Machine Co. 














surely find the same kind of dear 
friends where you are going.” But 
others would say that they were 
glad to get out of the old neighbor- 
hood and start anew where people 
were less spiteful and more neigh- 
borly. Then the woman would shake 
her head and say: “I’m afraid you 
will find just the same sort of folks 
where you are going.” 

The moral, of course, is that 
wherever we go we must take our- 
selves along. We do not change 
with our surroundings, our environ- 
ment—we change our environment 
to harmonize with ourselves. Every 
bird builds its own kind of nest. 

Now it is just possible that some 
of the Mr. Does, Jims, and Marys of 
the telephone company have the feel- 
ing that there isn’t much of oppor- 
tunity or interest in their present 
jobs and that they would be happier 
and do better somewhere else. There 
is no fault to find with such feeling. 
We all more or less have special apti- 
tudes ; and where one goes at life hit- 
or-miss as most of us must, it is 
sometimes necessary to shop around 
for some time before we land in our 
proper niche. 


os 


“Opportunity” Depends Upon 

One’s Self and One’s Vision 

But far too many are prone to 
look afield with the idea that things 
will be more satisfactory, or that 
they will do better in some other job 
with the same mental attitudes and 
the same equipment of abilities. 
Such ideas do not work out. If we 
wish to get brutal about it and call a 
spade a spade, the reason why people 
often seek “opportunity” afield or in 
some other job is because they hope 
things will be easier for them else- 
where, or that they can get more 
than the going market price for 
abilities they have to deliver. 

In other words, they flinch from 
today’s responsibilities which are 
known, and dream about others 
which are unknown and, therefore, 
possibly less exacting. “Opportunity” 
is never inherent in a job— it is al- 
ways in the man or woman. There 
never was a job that would auto- 
matically raise you into a bigger one 
merely through a lapse of time or 
the repetition of a _ well-learned 
routine. 

John and Paul Smith, brothers, go 
to work in a small grocery as boys; 
in 20 years Paul is president of a 
great company and John is still a 
grocery clerk. Probably 90 per cent 
of the big and middle-sized jobs in 
industry today are held by people 
who began at the bottom or near the 
bottom of their companies; and 


there are others in those same com- 
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panies who started abreast of them 
and are still on or near the bottom. 
Opportunity, therefore, is some- 
thing we must create for ourselves 
out of acquired abilities, the person- 
ality to sell them effectively, and the 
enthusiasm that makes them count. 
A little, supposedly minor job is 
always a stepping stone to a bigger 
one if we consider it such. If we 
are unaccountably held down in the 
present job, making no satisfactory 
progress and seeing little in the fu- 
ture, it is well to remember that 
others have made just such jobs the 
stepping stones upward. The trouble 
is not in the job but in our vision. 
And the vision goes with us wher- 
ever we go, and creates exactly the 
same sort of environment about us. 
If there really is a “secret of 
success” it is in the constant seek- 


ing for opportunities for personal 
growth. It is utterly impossible to 
exhaust the potentials of any job 


without a better one immediately 
opening ahead. This formula works 
out in small companies and in great 
organizations. In the great organ- 
ization there is always insistent de- 
mand for increased abilities. 

In the small company, to outgrow 
one’s job is to see opportunity else- 
where and to have the courage to 
grasp it. It is sometimes easier to 
make progress through small com- 
panies than large ones where things 
are more sharply specialized, but if 
one has “opportunity” in him, it 
doesn’t matter much where he is. 

The Mr. Does, the Jims and the 
Marys of the telephone company 
should strive to catch this vision of 
their jobs and their opportunities. 
They are identified with an industry 
that is one of the nation’s giants, in 
which there is an endless wealth of 
jobs to fit every ability, every aspira- 
tion, every aptitude. 

There are today tens of thousands 
of good jobs in the industry. They 
are all held by men and women who 
have grown into them. These peo- 
ple will go on up, retire, die off, or 
otherwise dispose of themselves in 
time; and their places will in turn 
be taken by others coming up, and 
so the endless process continues. 
American business is a_ perfect 
democracy, in which everyone enjoys 
equal opportunity from the bottom 
to the top. 

The “Success Formula” of the 
telephone company employe, as with 
every person looking to the future, 
should be a question: “How to do a 
better job today as a preparation for 
tomorrow?” Keep on asking this 
question and you are impelled to seek 
Ways and means, and in seeking 
them you find them. 
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HIGH PRAISE FOR "MANAGEMENT" ARTICLE 


Mr. Stanley Edwards, Editor, 
Telephony Publishing Corp., 


608 S. Dearborn St., 
Chicago, Il. 


Dear Mr. Edwards: 


June 26, 1940. 


You have rendered a fine service to telephone execu- 
tives by publishing the address of Eugene J. Benge (‘“In- 
dustry and Employment,” June 22 issue of TELEPHONY.) 


I consider it the best, clearest and most helpful and 
constructive contribution to management that has ever 
appeared in TELEPHONY—and that is saying a great 


deal for it. 


With best wishes and regards, I am 


Very truly yours, 


OTTO WETTSTEIN JR., President, 
Florida Telephone Corp., 
Leesburg, Fla. 


And as you find them, and sense 
the personal growth that results, 
then comes enthusiasm. 

-_ WwW 


Hearing on Definition 
of "Executive'’ Scheduled 
The Wage and Hour Division of the 
United States Department of Labor 
will conduct a public hearing on July 
25 at the Willard Hotel, Washington, 
D. C., on applications which have been 
filed for amendment to the definitions 
of the terms “executive, administra- 


tive, professional outside sales- 
man” as they affect employes in the 
publication, communication, public 


utility, transportation and miscellane- 
ous industries. 

Applications for the hearing on 
proposed amendments have been filed 
by the United States Independent Tele- 
phone Association, the Southern States 
Industrial Council and other parties. 

The hearing will deal with the ex- 
emptions written into Section 13(a) (1) 
of the Fair Labor Standards Act which 
reads, “the provisions of sections 6 
(minimum wages) and 7 (maximum 
hours) shall not apply with respect to 
any employes engaged in a bona fide 
executive, administrative, professional 

. capacity, or in the capacity of out- 
side salesman (as such terms are de- 


fined and delimited by the regulations 
of the administrator ).”’ 

For the purpose of the hearing the 
“publication, communication, public 
utility, transportation and _ miscel- 
laneous industries ‘shall include’ pub- 
lication of books, magazines, and news- 
papers; radio and television broadcast- 
ing; telegraph, telephone, gas, electric 
and water transportation ; 
moving picture production; construc- 
tion and other industries not 
sented at previous hearings.” 


service; 
repre- 
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No Fans for Booths at 
New York World's Fair! 


Because about half the electric fans 
installed in 850 public telephone booths 
at the World’s Fair last year disap- 
peared, the New York Telephone Co. 
has decided that fanless booths will be 
the rule this year, according to a news 
dispatch. 

The small fans with rubber blades 
became so popular last year that many 
persons tore them from their mount- 
ings. Checks in other parts of the city 
where the fans were installed showed 
heavy losses. The telephone company 
regretfully decided it could do nothing 
this year to lessen the Turkish-bath 
temperature of the booths on a hot 
summer day. 








HE FCC, after weeks of hard 
work and long hours, has just 


about cleaned up a_ top-heavy 
agenda. The controversial broad- 
casting network monopoly report 


still has to be disposed of by the 
commission en banc, but the spade- 
work has been fairly well covered by 
the special committee (Commission- 
ers Walker, Brown, and Thompson ) 
which made its tentative recom- 
mendations several weeks ago. In 
addition, the commission’s position 
on television has been clarified. The 
next move must come from the tele- 
vision manufacturing industry in 
the form of an agreement on trans- 
mission standards before commer- 
cial television can get any farther. 

The telegraph and cable merger 
(national and international) report 
was sent up to Congress months ago. 
Now Major Armstrong’s improved 
short-wave sound radio technique, 
known as FM (frequency modula- 
tion), has been set on a clear track 
for commercial operation. 

But it is not by any means for a 
summer vacation that the FCC has 
been so diligent in cleaning up its 
homework. Rather, it is something 
in the nature of clearing the decks 
for action. There promises to be 
plenty of action in the communica- 
tions field throughout the summer 
for two reasons: 

(a) Matters which will arise in 
connection with the coordination of 
communication industries with the 
national defense, including special 
surveillance of possible “fifth col- 
umn” activities in wire and wireless 
communications; and (b) minor, but 
troublesome and_ delicate, issues 
which are likely to arise as a result 
of a hot political campaign for the 
presidency. 

Under the first of these headings, 
not much is very definitely known 
at this writing except that the FCC 
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in the Nation’s Capital 





by Francis X. Welch 


Special Washington, D. C., Correspondent for TELEPHONY 


SPECULATION IS FUTILE on possible action of govern- 


ment relative to establishment of a committee on coordina- 


tion facilities in national defense program. . . . FCC faces 


ticklish problems during forthcoming political campaign. 


... Telephone as a utility not expected to be campaign issue 
ii i 


has continued its diligent check-up 
on possible “fifth column” activities. 
The principal angle on this was the 
move to extend the inquiry into the 
citizenship status of communications 
personnel. It may be recalled that 
the expediency for such action was 
discussed at some length in this de- 
partment of June 22. 

Chairman Fly recently informally 
disclosed an alarming possibility of 
“leakage” through telegraph and 
cable messages, with the implication 
that the danger was largely the re- 
sult of subversive elements among 
line and maintenance personnel. 
This study, however, was under- 
stood not to include the telephone 
industry. Chairman Fly has already 
discussed plans with telephone offi- 
cials for checking over the personnel 
situation in that industry. 


communications committee to 
coordinate with the national defense 
program is concerned, Chairman Fly 
told newspaper men at a press con- 
ference that an announcement along 
this line was due pretty soon. It will 
probably come from the White House 
and may come through even before 
these lines appear in print. 

It is not expected that the FCC, 
as a commission, will participate di- 
rectly in the work of this commit- 
tee. It will be represented thereon 

—possibly by Chairman Fly. How- 
ever, the commission will probably 
collaborate in an advisory capacity 
by developing studies on the com- 


A* FAR as the establishment of a 


munications situation from the na- 
tional defense viewpoint and turning 
over resulting data to the committee. 

There is even some doubt that the 
communication industries, as such, 
will directly participate, as was done 
in the case of the electric power and 
light industry and the gas industry 

-both of which have their own na- 
tional defense committees with in- 
dustry represented. 

In his press conference early last 
week, Chairman Fly indicated that 
the telephone, telegraph, and radio 
industries would be directly repre- 
sented. But subsequent, unverified 
reports point towards an all-govern- 
ment committee composed of repre- 
sentatives of the State, War and 


Navy Departments, the FCC, the 
Civil Aeronautics Board, and _ pos- 
sibly' the Coast Guard and Post 


Office Department. If this proves to 
be the set-up, private industrial rep- 
resentatives would be called upon to 
act in an advisory capacity in the 
form of a subcommittee. 

The idea seems to be to let all 
branches of the government get to- 
gether on just what plans are being 
made, so that there will be no 
crossed wires on communications 
planning as the national defense pro- 
gram goes ahead. This suggestion 
still does not tie-in with the provi- 
sions which the National Defense 


Advisory Commission (headed by 
Mr. Stettinius) made for two other 
major -service utilities (gas and 


electric). However, the whole thing 


is so indefinite that speculation at 
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this point is quite futile. Anyway, 
the news will be out soon enough. 


HE SUGGESTION just voiced 

that the FCC might have some 
ticklish political problems as a re- 
sult of the campaign is one of the 
reasons why the Congress is not 
likely to act on several of the more 
drastic anti-network recommenda- 
tions made by the special FCC radio 
monopoly committee several weeks 
ago. 

It is one of those situations where, 
no matter what action is taken, 
there would always be criticism to 
the effect that partisan motives are 
involved and that somebody or other 
is trying to play politics with the 
nation’s radio during a campaign, in 
which the radio has assumed a posi- 
tion of supreme importance. 

Indeed, the commission itself may 
decide to put the controversial 
Walker-Brown-Thompson committee 
report on ice until the campaign is 
either out of the way or so well ad- 
vanced that it wouldn’t make much 
difference. That, of course, is just 
pure guesswork. It is obvious that 
with every election campaign, the 
position of the FCC with respect to 
political broadcasting becomes more 
and more of a hotspot. 

Even when the commission does 
not take any action at all (as in the 
case of the controversy over the re- 
cent network broadcast of the com- 
munist candidate for President, Earl 
Browder), highly-emotional charges 
are made. When the commission 
does take action, however slight, 
which might directly or indirectly 
affect radio broadcasting during the 
campaign, such action is bound to 
be construed as an attempt to throt- 
tle the opposition. 

Now that the Republicans have 
selected Wendell Willkie as a chal- 
lenge to the pronounced anti-utility 
policy of the prevailing administra- 
tion, the position of the FCC is more 
delicate than ever. For example, 
Wendell Willkie (without venturing 
any comment as to his qualifications 
for the office he seeks) has undoubt- 


edly fired the imagination of the 
newspaper men and of the radio 
men. This is because journalists 


and radio men naturally take to an 
aggressive and colorful character. 
Willkie has plenty of both and cer- 
tainly had little competition on 
either score at the recent Philadel- 
phia convention. 

The result was that he commanded 
an amazingly good press and a 
rather sympathetic discussion of his 
candidacy over the radio. This was 
perhaps not intentional. But just 
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the same the FCC has been receiv- 
ing scores of letters from indignant 
Democrats and some Republicans, 
charging that the radio people were 
unduly favorable to the cause of Mr. 
Willkie in reporting the Philadel- 
phia convention. 

Of course, this is something over 
which the FCC has no jurisdiction. 
And if it had, any step which it 
might take, even to the extent of 
investigating such charges, would 
immediately produce an avalanche 
of counter charges that an adminis- 
tration-controlled bureaucracy was 
trying to gang up on the Republican 
candidate. We can expect a lot more 
of this from both sides of the po- 
litical fence, as the campaign gets 
hotter and as the emotional boiling 
point of the country is approached 
by the political fever. 

The FCC, and the radio industry 
as well, will both be exceedingly 
lucky if they can keep cool heads on 
their shoulders and pick their way 
through the raging controversies 
without getting at least singed in 
spots. 


ELL, SPEAKING of politics 

(and who isn’t, these days?), 
your correspondent ran up to the 
City of Brotherly Love last week to 
be in on the fun as the Republican 
party picked its candidate for the 
1940 campaign. It started out like 
a pretty dull affair, as national con- 
ventions go. Philadelphia is not a 
particularly exciting city at best 
and, up to the time when the ballot- 
ing on candidates got under way, the 
newspaper men were joshing one an- 
other that it seemed more like an 
inquest than a convention. Even the 
fighting was conducted in such a 
deadly serious tone. 

The expected fireworks over the 
platform, with its controversial for- 
eign policy plank, turned out to be 
pretty damp fizzle. But when they 
started to count the votes, the con- 
vention came to life. Everybody 
had a thrill at the Garrison finish, 
even if everybody wasn’t happy 
when the smoke cleared. 

Everybody was especially excited 
the night the nomination was made 
——even the bartender at one of the 
convention hotels, who forgot him- 
self to the extent of charging reg- 
ular prices (instead of the 50 per 
cent convention boost), and lost the 
management a small fortune in the 
course of a thirsty evening. Phil- 
adelphia, as a city, seemed even more 
alive after the tension was broken 
than it had before. The brooding 
mood of the delegates vanished once 
their nomination had been made, and 





FRONT COVER 

AVIATION has become one of our 
greatest modern-day industries. From 
a commercial standpoint it has had a 
tremendous influence in business 
through airmail and passenger flying. 
With war conflicts raging abroad, the 
airplane takes on new significance for 
the United States as we prepare to 
build up the greatest and strongest 
defense this country has ever known, 
to guard against any foreign threat. 


The large plane shown on the front 
cover is a regular passenger type oper- 
ated by United Air Lines. All pilots 
of passenger and mail planes are re- 
quired to meet stiff requirements of 
education, health and in- 
telligence—and flying today is one of 
the safest means of transportation. In 
fact, during the last fiscal year there 


character, 


was not a single accident or casualty 
the 


record 


throughout 
field—a 
other form of transportation. 

The underneath the 
plane shown on the front cover, fold 
up as the huge airliner leaves the 
ground and soars into the sky. 


commercial aviation 


unmatched by any 


large wheels, 


Taking 
a trip in one of these planes is a real 
thrill, and it is a boon to the business 
man who frequently must dash across 
the country to attend to many interests. 











an atmosphere of gaiety replaced it. 

Even the ever-present undertone 
of war psychology took a comic turn. 
One hotel restaurant had obviously 
crossed out its menu entry, “Italian 
spaghetti,” and substituted “Spa- 
ghetti a la francais.” Resourceful 
street vendors walked up and down 
Broad Street, hawking dart games, 
which featured splendid rear-view 
likenesses of certain prominent 
European dictators painted on the 
dart boards. 


LREADY your correspondent has 
f pororate letters from readers of 
this department inquiring akout the 
prospect of the utility issue being 
raised during the forthcoming cam- 
paign, in view of the professional 
background of the Republican candi- 
date. There also seems to be some 
question as to the possibility of such 
a political issue obliquely affecting 
the telephone industry. 

Certainly the utility issue is going 
to be raised during the coming cam- 
paign. It will be primarily leveled 
at the electric power and light in- 
dustry, but in the course of the next 
few months, some of the more zeal- 
ous utility baiters may occasionally 
wander into neighboring utility 
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fields and shy a pebble or two at the 
telephone business. 

The consensus of Washington ob- 
servers, however, seems to be that 
while the New Dealers can hardly 
resist the temptation of attacking 
Mr. Willkie for being a successful 
utility executive, the voters are not 
likely to show much interest in the 
matter because of the overwhelming 
competition of the foreign affairs 
issue. 

Mr. Willkie has already cut a lot 
of ground from under the opposition 
by meeting the so-called utility issue 
four-square. He makes no bones 
about his utility connections and, 
further, insists that it is his very 
record of successful management 
that should appeal to the people dur- 
_ing this day of doubtful competence 
on the part of the present adminis- 
tration in Washington. Anyway, 
that’s Willkie’s argument. He hopes 
that it will turn the utility issue 
into a boomerang by suggesting to 
the people that the New Dealers 
really believe that a record of suc- 
cessful business management is a 
disqualification for public office. But 
whether the Democrats can make 
the utility issue stick or not, the 
issue is bound to be raised. 

We'll hear a lot of ancient history, 
such as the eight-year Federal Trade 
Commission investigation which will 
be trotted out and rehashed during 
the campaign, whether the public 
appreciates it or not. Utility bait- 
ers, such as Secretary of the In- 
terior Ickes and Representative Ran- 
kin of Mississippi, who have made 
a career of riding the Power Trust, 
could hardly be expected to resist 
such an inviting opportunity to show 
their wares. The fact that the coun- 
try is facing a critical situation, 
which makes the so-called power 
issue pretty much like whipping a 
dead horse, is not going to deter 
them one bit. 

But as far as the telephone indus- 
try is concerned, as a practical mat- 
ter the prospect of the utility issue 
is no cause for great worry. If the 
utility issue is to be made effective 
at all, the New Dealers must con- 
centrate their fire on the smallest 
industrial target. They are not 
likely to scatter their ammunition 
on broader utility lines, such as tele- 
phone, gas, and transportation. 

It is a somewhat ironical fact that, 
newspaper reports to the contrary, 
there are a lot of electric power and 
light executives who are not too 
highly inflamed over the Willkie 
candidacy. Certainly it is a fact 
that the power industry, as such, 
had nothing to do with the Willkie 
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candidacy. For that matter, Willkie 
himself didn’t have much to do with 
it in the beginning. It was a political 
Topsy that grew by itself. 

But some of the electric utility 
men realize that they are in for a 
session of political bombardment, 
whether they like it or not. All of 
them like Willkie personally; and it 
would be unrealistic to say that they 
do not wish his campaign the best of 
luck. But just the same, they rue- 
fully discuss with one another the 
fact that they are in for some po- 
litical bumps on his account. 

For that matter, Mr. Willkie can 
be expected to bend over backwards 
in his attitude towards the utilities, 
by very reason of his own back- 
ground. Even though elected he 
could not, overnight, reshuffle the 
commissions (under the Supreme 
Court decision in the Humphrey 
case) or tear down the power dams 
of which the power industry com- 
plains. What he could do would be 
to make these federal ventures oper- 
ate a little more fairly and probably 





COMING CONVENTIONS 


Michigan Independent T el e- 
phone Association, Hotel Olds, 
Lansing, July 24 and 25. 

South Dakota Telephone Asso- 
ciation, Sioux Falls, October 3 
and 4. 

United States Independent Tele- 
phone Association, Hotel Stevens, 
Chicago, October 15, 16, 17 
and 18. 


Independent Pioneer Telephone 
Association, Hotel Stevens, Chi- 
cago, October 17. 

Tennessee Independent Tele- 
phone Association, Hermitage Ho- 
tel, Nashville, October 28 and 29. 

Alabama Independent Tele- 
phone Association, Montgomery, 
October 31 and November 1. 

Florida Telephone Asscciation, 
November 5 and 6. 

South Carolina Independent 
Telephone Association, November 
11 and 12. 

North Carolina Independent 
Telephone Association, Sedgefield 
Inn, between High Point and 
Greensboro, November 14 and 15. 

Virginia Independent Tele- 
phone Association, Roanoke Ho- 
tel, Roanoke, November 18 and 
19. 

Kentucky Independent Tele- 
phone Association, December 3 
and 4. 











give business a more sympathetic 
atmosphere in Washington than it 
has received for a long time. 

All in all, it looks as if the utili- 
ties do not have very much to throw 
their caps in the air about during 
this campaign. If it is a Repub- 
lican victory, they will have in 
Washington someone who under- 
stands them; but if there is a Re- 
publican defeat, there will not be 
lacking those who will blame the 
utilities for it. And win or lose, the 
utilities can look forward to having 
some mighty mean things said about 
them for the next few months. 


_—- 


Oklahoma Independent 
Exchanges Converted to Dial 

Since 1936 Independent telephone 
companies in Oklahoma have installed 
several unattended automatic dial tele- 
phone exchanges. In each case they 
were able to show the Oklahoma Cor- 
poration Commission that the conver- 
sion, usually from manual magneto 
service, would bring an improvement 
in service and with slight adjustments 
of rates upward would enable the 
companies to turn deficits into small 
profits. 

The unattended automatic dial ex- 
changes have been installed in small 
towns located near an exchange from 
which the automatic equipment could 
be controlled. 

Among the first to change to un- 
attended automatic dial equipment 
was J. B. Bohlen, who in 1936 con- 
verted the Choctaw and, two years 
later, Jones exchanges to automatic 
dial. Other conversions to unattended 
automatic dial equipment include the 
Keystone exchange by Fred Trower, of 
the Cimarron Telephone Co., and ex- 
changes of the Southwest Telephone 
Co. at Davidson, Hollister, Texola, 
Wayne, Asher, Addington, Calvin and 
Paden. 
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Railroad Telegraphers' 
Part in Defense Plan 

A telegraph operator in a railroad 
station scans the skies. He sees one 
airplane, perhaps more. 

He bends over his telegraph instru- 
ment, flashes his central headquarters, 
then sends a message telling the time 
he first noticed the aircraft, the direc- 
tion of flight, the number, type, and 
whether they were seen or only heard. 

That’s the part the railroad teleg- 
rapher may play in the nation’s new 
defense picture, as explained recently 
by United States army Seventh corps 
area officials at Omaha, Neb., after 
conducting an experiment in coopera- 
tion with the Union Pacific railroad. 
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The National Defense and 





Independent Telephone Companies 


URING the past few weeks the United States has 
D become “defense minded”—and with good rea- 

son. Thousands of citizens of this country are 
now asking themselves and others what they, as indi- 
viduals, can do to help protect their home land. Busi- 
ness and industry, too, are evidencing in many ways 
their intense desire to direct their affairs so as to bene- 
fit national defense. On this question the people of the 
United States are united as never before. 

In time of war the two great services of transporta- 
tion and communication are first-line essentials. That 
was effectively pointed out by Dr. David Friday in his 
address before the national Independent convention last 
October (TELEPHONY of October 28, 1939). During 
the time this country was an active belligerent in the 
first “World War,” both these services were whole- 
heartedly an aid to our government in the prosecution 
of the war. 

This was particularly true of the telephone industry, 
which not only contributed able men from both Inde- 
pendent and Bell organizations for many war activities, 
but also carried on efficiently various other services for 
war purposes, running from supplying experienced com- 
munications people—including switchboard operators— 
for services overseas, to supplying Signal Corps units, 
telephone service for army and navy purposes and at 
army camps and cantonments. 

In these activities the Independent telephone com- 
panies throughout the nation played their full part. It 
has been said by men who were active in these matters 
that the work of Independent telephone companies and 
people during the World War brought about, for the 
first time, a nation-wide appreciation of the fact that 
there is a live and virile Independent telephone indus- 
try in this country. 


E ARE NOW approaching — and very rapidly, 
it seems — a situation where the industries and 
the people of this country will have to gear them- 
selves up to the all-important program of national 
defense. This is not exactly the same thing as gearing 
up for actual war; but it comes to about the same 
thing, because the result of the defense program now 
under way must necessarily be—if that program is to 
be carried through as vigorously and as quickly as pos- 
sible—that the primary energies of the country will 
have to be used for that purpose. 

The question which naturally arises in the minds of 
Independent telephone people is: What can and should 
we do to serve this cause? 

Sensing the importance and acuteness of this ques- 
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tion, the officers of the United States Independent Tele- 
phone Association called, two weeks ago, a meeting of 
the executive committee of the association for next 
week—July 9—to discuss what immediate steps the 
Independent telephone people should take to make the 
facilities of the Independent group available in a prac- 
tical manner for the carrying out of the national de- 
fense program. 

It can be assumed that the national Independent tele- 
phone association will within a few days have recom- 
mendations to make to Independent telephone compa- 
nies and people on this important question. 


EANWHILE various branches of the govern- 

ment are interesting themselves in this same 
question. One of the most recent developments of 
this kind was the statement made on June 24 by 
Chairman Fly of the Federal Communications Com- 
mission, to the effect that President Roosevelt may 
shortly appoint a committee for the purpose of co- 
ordinating communications with the national defense 
program. If such a committee is appointed, the gen- 
eral idea seems to be that it will consist of members 
from the Army, Navy, Coast Guard, Federal Communi- 
cations Commission, and the communications industry 
itself. 

It is a compliment of high order to the telephone 
industry that the statement has been made by impor- 
tant government officials, it is said, that the telephone 
business is so well organized and is serving the country 
so well that it is not urgent at the moment—when there 
are so many other things to be done—to coordinate the 
telephone with national defense. The telephones, it can 
be inferred from this, are already well coordinated. 

Sooner or later, however, there will likely be some 
plan or system—a board or committee or some similar 
plan—for studying and coordinating communications 
with the defense program. 

It is of great importance, TELEPHONY believes, to 
both the program of defense and also to the telephone 
industry, that when such a board or committee is 
organized, Independent telephony be given due recog- 
nition on it. 

It is also important that Independent telephony find 
some method of bringing to the attention of the gov- 
ernment, at once, the fact that Independent companies 
stand ready and willing to meet their obligations with 
respect to, and to give all the assistance they can in, 
the program for national defense. 

No doubt these and perhaps even other matters of 
the kind are well understood by the executive commit- 
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tee of the United States Telephone Association. 
very fact that this committee is meeting within a few 
days to consider these matters is evidence that it is 
keenly alert to their importance and significance. 

We hope the association will make it known to the 


The 


The Operators’ Corner 





By MAYME WORKMAN 


lraffic Supervisor, The Illinois Telephone Association, Springfield, Il. 


CUSTOMERS should be en- 
couraged to furnish the de- 


sired number. Series No. 409 


ber or they’ll sic Information 

onto me,” opined a telephone 
user as he lifted the receiver from 
its hook and quickly replaced it 
again. A telephone operator seated 
nearby was gratified to hear this 
remark as she probably thought: 
“Our effort to educate our subscrib- 
ers to call by number is meeting with 
success.” 

It was a typical small community 
where subscribers had been accus- 
tomed to say, “Ring Bill Jones” or 
“Ring Smiths’ Store.” Operators 
had recently been instructed to han- 
dle such calls by saying, “What is 
the number, please?” and, if the 
number was not then furnished, 
questioning further, “Shall I give 
you Information?” 

Practically all telephone companies 
issue directories periodically, every 
six months or once a year, depending 
upon the size of the exchange. Every 
subscriber is furnished with a di- 
rectory in order that he may look 
up the number of the person he de- 
sires to reach. 

In the smaller communities, sub- 
scribers are inclined to depend upon 
the operator to furnish the desired 
number unless some effort is made 
to encourage subscribers to refer to 
the directory. 

It is true that in small exchanges 
the operator is familiar with many 
of the subscriber’s numbers, but 
what about a_ student operator? 
What a terrific burden is placed upon 
her shoulders if she is expected to 
furnish all the desired numbers 
when subscribers call by name. And 
what about the service during these 
periods ? 

Let’s look at this situation from 
the subscriber’s standpoint. It takes 
considerable time for a student op- 
erator to become familiar with the 
majority of numbers in the exchange 
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“Th BETTER look up the num- 


and, of course, the possibility of er- 
ror is great. When signals are wait- 
ing to be answered the student may 
be inclined to take a chance and 
ring a number when she is not quite 
certain it is the right number. 

Here is another angle: There are 
always some subscribers who use 
their directories and furnish the de- 
sired number, yet these subscribers 
must wait to have their call answered 
while the student operator looks up 
numbers for other subscribers who 
call by name. 

And there is yet another aspect. 
If subscribers have been educated to 
receive the same quality and speed 
of service when they call by name 
as they would receive if they sup- 
plied the desired number, when their 
call is delayed while a student opera- 
tor looks up the number they are 
inclined to complain and declare they 
are receiving poor service. 

Of course, the telephone company 
expects to furnish the desired num- 
ber if it is not listed in the direc- 
tory, if the listed number has been 
changed, etc. 

Operators who fail to make a sin- 
cere effort to encourage their sub- 
scribers to call by number are plac- 
ing a serious burden upon student 
operators and are responsible for 
slowing up the service for all sub- 
scribers during periods when a stu- 
dent operator is on duty and until 
such time when she has memorized 
the numbers of subscribers. 

Now, about query No. 3 this week. 
The practice of performing directory 
work in the originating office on long 
distance calls has been practically 
abolished due to the fact that di- 
rectories in the originating office are 
not kept up-to-date. Therefore, this 
work can be performed more accu- 
rately and to better advantage at 
the terminating point where direc- 
tory changes are made daily. Hence, 
in answer to query No. 3 it would 
not be desirable to use directories 
received from various tributary 
towns. 

When the desired number is not 
furnished on a long distance call, the 





government, and in all other quarters where such notice 
is pertinent, that Independent telephone companies and 
people stand today where they stood more than 23 
years ago—they want, intend and propose to do their 
part in the defense of their country. 


operator at the originating office 
should follow this procedure: 

If directory work is not required 
at your office on calls to the called 
place, say, “(address name), (street 
address if it appears on the ticket).” 
If a particular department, office, 
branch, etc., is desired, include this 
information as a part of the address 
name, since the particular depart- 
ment, office branch, etc., may have a 
separate listing. 

Exception: (a) If you know that 
the call is for a residence telephone, 
or (b) if it is not obvious whether 
the call is for a residence or business 
telephone, or (c) if the calling party 
has given a street address and indi- 
cated that he does not know the name 
under which the telephone is listed, 
if directory work is required at your 
office on calls to the called place and 
the directory operator has reported, 
“Refer to called place,” say, “Infor- 
mation,” if the called place is the toll 
center or “(Called place) Informa- 
tion,” if the called place is not the 
toll center. 


Questions from Illinois 
Operators 


1. When a call is sent collect and 
the receiver refuses to accept the 
charge, then later the sender de- 
cides to place the call prepaid, 
is there a report charge to be 
paid in addition to the regular 
rate? 

2. What period of time and experi- 
ence is required to train an ex- 
pert operator to develop her to 
the fullest of her ability? 

3. If you are sent a directory from 
a few of your tributary towns, 
is it desirable to use these or is 
it advisable to pass information to 
operator, for example, “Brown’s 
Store on 10th Street,” or, “St. 
Charles Hotel” and be given in- 
formation on every toll call? 

4. On a collect station-to-station call 
on a built-up circuit, what is the 
time limit before it becomes a 
person-to-person call? 

5. When you get a BY report on the 
second attempt on a built-up cir- 
cuit, do you hold the line five 
minutes before having the num- 
ber verified ? 


The answers to these traffic ques- 
tions are given on page 29. 
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Operators Get Their Party— 
Name and Address Unknown 


Because of the untiring efforts and 
unusual ingenuity of toll operators, a 
Texas man was located, after 41 years 
notice that he 
had inherited a large estate in Texas 
from his father. A call placed to him 
by his relatives in Bullard, Texas, an 
exchange operated by the Gulf States 
Telephone Co., was completed in three 
days, but required exactly 50 toll 
tickets to record the information cov- 
the progress of the 
Toll operators of the Southwestern 
Bell Telephone Co. at Tyler, 
under the supervision of Mrs. Grace 
Wingfield, chief operator, and those at 
Atlanta, Ga., worked closely to locate 
the called party. 


of absence, to receive 


ering one call. 


Texas, 


The Texan left home with his mother 


in 1899 when he was two years old, 
and had not been heard from since. 
His mother remarried, it was devel- 


oped, but died in 1907, and it was not 
known which name the son had taken 
or used. 

The only information furnished by 
the calling party was the name of the 
mother and son, and that an uncle liv- 
ing in Atlanta, Ga., might know them 
or their present address. 

Atlanta operators, 
furnished, called 32 
there with no success. They then con- 
tacted various tax collector 
marriage license bureaus and city di- 
rectories. Since the man’s 


using the name 
individuals listed 


offices, 


father was 
records of 


a carpenter, all labor or- 
ganizations and building contractors 
were checked. Census Bureau records 
at Atlanta and Washington, D. C., 
were referred to, but to no avail. An 


appeal was broadcast from an Atlanta 
radio station. 

Then, with close cooperation from 
the calling party in Texas, every 
known relative called to obtain 
any possible information. Relatives 
were checked in these cities: Alexan- 
dria City, Ala., White Sulphur Springs, 
Ga., Pipe Creek, Texas, Pensacola, 
Fla., Floydada, Texas, McAllen, Texas, 
Los Angeles, Calif., LaGrange and 
Chipley, Ga... Woodsboro, Alamo, 
Whitesboro and Bonham, Texas, 
Whitesburg and Newland, Ga., San 
Antonio, Texas, Hope and Hot Springs, 
Ark., Abilene, Texas, Carrollton, Ga., 
Birmingham, Ala. and Buchanan, 
Grantville and Shady Grove, Ga. 
this 
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was 


During time, an appeal was 


in the Field 


made in the newspaper columns of the 
Altanta Constitution and a distant 
relative noticed it. She referred the 
Atlanta operators to the man wanted, 
in Birmingham, Ala.—and the call was 
completed. It developed, however, that 
the man had no means of establishing 
his relationship, until an old Bible was 
produced giving necessary details and 
relationships. 

The combined efforts of the 
distance telephone, radio and 
papers served to deliver him an estate, 
of which he had no knowledge; in fact, 
he also learned his real middle 
for the first time. 


long 
news- 


name 


a A 


Plant Employes Well- 
Trained in Safety Work 
Plant department employes of The 
Home Telephone & Telegraph Co., 
Fort Wayne, Ind., receive instructions 
in artificial respiration and observe the 
proper methods of handling men on 
poles who are the victims of electrical 
shock. The accompanying illustrations 
show how actual demonstrations 
given at the safety classes. 


are 


These meetings are held periodically 
to reacquaint the men with proper 
safety methods. It is the policy of the 
company to continue to impress fre- 
quently upon all employes the neces- 
sity for safety measures and to pre- 
pare them for accidents to co-workers 
and others. This policy is based on 
the belief that many of the methods 
of safety, unlike arithmetic, cannot be 
acquired once for all times. 

These meetings are carried out un- 
der the auspices of the Home Tele- 
phone Safety Committee, of which 
Frank X. Staub is chairman. 
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Telephone Man and Banker 
Discusses ‘Controlled Economy" 
Few messages have been delivered 
to telephone people which had such 
a wide application to all lines of busi- 
and political economy as _ that 
which J. P. Gibson, president, Western 
Telephone Co., at Elmore City, Okla., 
delivered before the district meeting of 


ness 


the Oklahoma Telephone Association 
at Purcell, Okla., June 12. Mr. Gibson, 
who is president of an Elmore City 


Bank, a former secretary of the State 
Bankers’ 


company operator and owner for nearly 


Association and a telephone 
































































These photographs show how actual safety 


demonstrations are given at special meetings 
of plant employes of The Home Telephone & 
Telegraph Co., Fort Wayne, Ind. For in- 
stance, in the event that a worker receives a 
severe shock from contact with high voltage 
wires, a hand line is used to raise the weight 
of his body while his safety belt is unfastened 


and then he is lowered to the ground where 


first aid treatment is given. 
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Are you telling yc 


the aaa 


P-A-B-) 


@ When told of the superior infior c 
Electric P-A-B-X's, prospective users off say ' 
most cases, they have been too busy togep inf 
telephone systems, and do not realize thpany « 





offer them. 





By promoting P-A-B-X service aing you 


MODERN BUSINESS NEEDS you can increase your revenues. P-A-Bervice 
THESE P-A-B-X BENEFITS: tion, when desired, and thus appeals to tiny sme 
Lightning-fast, automatic interior communication. service. Your list of possible prospechdr brar 


ee Seo ean a ee a ee increased. 2nd—alert business executié will th 


Information exchanged and orders issued throughout the worthwhile advantages of P-A-B-X servig This 


entire organization—instantly | pany as a progressive, helpful force in§ comr 
Attendant relieved of inside traffic—can give courteous, 


Saves time and energy—employees talk instead of walk! 








unhurried attention to outside calls. goodwill. 

On the larger P-A-B-X's, special features can also be pro- , Z 
vided, such as Code Call, Executive Loud Speaker, Conference, Decide today to promote P-A-i—the | 
Key Calling, Watchmen's Checking, etc. We'll gladly send you Catalog 4060 fich de 


capacity, services, etc. Also, ask for sple bre 
motion. These are attractively printedicolors 


charge, to aid your selling effort. 


















SEND FOR THIS 
FREE LITERATURE! 


To help you sell P-A-B-X service, we 





nn es ge Be a a Sree AMERICAN AUTOMATIC ELECTRIC SHCOMPA 
ive olders or istriDuTtion r m “ a 
best prospects. We shall be Re . eel Distributors: AUTO . 


to supply you with any reasonable 
quantity without charge. Write for 
samples! 

























From 2 to 6 Local Stations 


Common Talking Circuits. One Station 


ygyour Business users 


May Be Provided with Secret Service on The Type 32A 
Trunk Calls. Code Signal System Fur- P-A-B-X 


iantages of nishes Signals for Intercommunicating Switchboard 


Calls and for Transferring Trunk Calls. 


1 or 2 Trunks from 


* ? Manual or Automatic C.O 





stores and residences Provides for trunk call transfer and ‘'pick-up 
service Trunk-connected stations use key-type Monophones, others use 
standard dial instruments. Selective ringing can also be provided for 
ocal calls, when desired. 


ior intior communication facilities provided by Automatic 


+s off say “That's just what we need in our business!'’ In Any Number of Local Lines up to 20 
sy togep informed of the newest developments in interior 
ze thpany advantages which modern P-A-B-X service can 

ANY STATION MAY BE 
ice alg your business users, you benefit in two ways. |st— 
-A-Bervice is furnished for completely unattended opera- 
ls tony small firms which ordinarily could not afford P.B.X. 
pechdr branch exchange service is therefore tremendously 
ecuti¥ will thank you for bringing to their attention the many 
servid This will help establish the reputation of your com- 


ce ing community and will enhance and strengthen public THE TYPE 33A6 P-A-B-X. The ideal system for business organizations, 


residences and estates where an attendant is not wanted or where an 
attendant is on duty only part time. Provides for trunk call transfer and 
‘pick-up"’ service. Standard dial telephones are used—those for unre 
stricted or semi-restricted service are equipped with small push-buttons 


P-A-l-—the modern branch exchange service—aggressively! 
4060 fich describes the various P-A-B-X units—their size, 
for sple broadsides and mailing pieces for consumer pro- Unlimited Number of Local Lines 


Usual Max. of 50 with Type 25B, Unlimited Number with Type 50B 


rintedicolors, and we'll provide you with quantities free of 


Im Accordance with Traffic Requirements Type 25B or Type 0) 3] 
Attendant Can Complete Incoming Calls P_A-B-X 


by— ; 
Switchboard 
Completely Self-Contained 
Dialing Into the P-A-B-X Switchboard 
Over Dialing Trunks or 


By Plugging Into a Full Multiple of 
Local Lines in the Attendant’s Cab 


net 





TRIC SHCOMPANY, 1033 W. Van Buren Street, Chicago, U.S.A. 
AUTOM ELECTRIC SALES COMRANY, LIMITED 


THE TYPES 258 AND SOB P-A-B-X's. These units cover all P-A-B-X 
requirements from 20 local lines up. May be equipped with any or all 
P-A-B-X special services. Standard dial telephones used throughout. Al! 
equipment enciosed in a single, self-contained steel cabinet. 





40) years, is known as the dean of the 
telephone industry of Oklahoma. 


Qualified to speak from long experi- 
ence in both banking and telephone 
practice, Mr. Gibson declared that the 
greatest problem before us is building 
an adequate military and economic de- 
fense. Regardless of who wins the con- 
flict in Europe and, whether or not we 
become active participants in the war, 
our armament program will have a de- 
effect on And after 
the war is over, we will have to accept 
some form of what is termed controlled 
economy, Mr. Gibson told the telephone 
people. 


cided economy. 


“Our biggest danger is that we may 
muddle through this crisis,’”” Mr. Gib- 
son said. ‘‘We must carefully consider 
our course and solve the 
problem as to who is going to do the 
controlling after the war is over. We 
must make sure that this controlling 
shall be accomplished along lines of 


and plan 


true American democracy,” he de- 
clared. 
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Barn Burns; Farm Had No 
Telephone to Summon Aid 
“A fire truck and a telephone are 
modern necessities, not luxuries. May 
the time soon come when all city and 
rural homes have the protection af- 
forded by these safeguards. In the 
case of illness or accident a telephone 
is also a boon to those in distress.” 
The foregoing was part of an edi- 
torial entitled “Rural Fire Fighting,” 
in a recent issue of The Morristown 
(Ill.) Press, weekly newspaper. It was 
provoked by an instance in the commu- 
nity when a barn caught fire, presum- 
ably struck by lightning, but the farm 
home had no telephone with which to 
summon aid. The fire had made great 
headway before word could be gotten 
to the Morristown fire department— 


TO THE PEOPLE OF DIXON 


This is your Telephone Company. It is 2 Dixon owned 
Company in which over seventy per cent of its Stockholders 


are Citizens of Dixon 


We its employees operate this telephone service for 
you to give you the best service we know how 


Our records tell us that we are answering your calls 
twenty per cent more promptly than other Telephone Companies 
do who are nationally considered’ as giving top service. 


We attend to your telephone trouble reports in less than 
half the me that other good Telephone Companies do 


On Long Distance calls we have reached a higher per cent 
of completed calls to calls placed than 1s even reached by 
some of the large Metropolitan Cities 


Our telephone rates are in many instances nearly 
twenty per cent lower than those in other Cities of the size of Dixon 


And yet we want togive you still better service if we can. 


P itt 
lo this end we have installed a ‘suggestion box'on the counter in our 


Commercial Department upstairs 


You will find blanks there also 


If you will 


cooperate with us by dropping in this box any specific complaint or any constructive 
suggestion you think will help us improve our service. we assure you it will be 
sincerely appreciated and promptly considered 


DIXON HOME TELEPHONE COMPANY 


A message of the ‘tell them" type appears on a large sign about 6 ft. by 8 ft. just 
inside the main entrance of the building of the Dixon (Ill.) Home Telephone Co. 
Harry H. Bates, secretary and manager of the company, states that the sign is used 


as part of his activities in maintaining good public relations. 


Other Independent 


companies throughout the country may wish to utilize a similar plan for building 
customer good will. 
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telephoned from a neighboring farm 
home some distance away. 

The fire truck, which was recently 
purchased by the Morristown commu- 
nity to fight rural fires, rushed to the 
scene in time to save buildings adjoin- 
ing the barn, one of which was only a 
few feet The barn was de- 
stroyed. Neighbors hearing the siren 
rushed over to aid the firemen. If the 
farm home had had a telephone the 
firemen could have been summoned 10 


away. 


or 15 minutes earlier, while the fire 
was smouldering after being discov- 
ered. 

H. H. Thompson, manager of the 


Morristown Telephone Co., states that 
a great deal of property has been 
saved since the Morristown community 
purchased the fire truck last Septem- 
ber to aid in rural fire-fighting. 

In the same issue of the newspaper 
containing the editorial, the Morris- 
town Telephone Co. published the fol- 
lowing: 

Have you ever stopped to think 
what you would do in case of fire at 
your home without a telephone? 

The precious minutes you lose in 
going to the neighbors to call for help 
are the most important, as it takes you 
away from the fire at a time when you 
could save many things. 

To save one building on your prop- 
erty will pay for a telephone for many 
years, not to say anything about the 
every-day convenience of its use. 

Remember, you may not think you 


will ever have a fire, but no matter 
how careful you are lightning may 
strike, or you may have an accident 


and find yourself in dire need of the 
safety of a telephone. 

Be prepared for the emergency be- 
fore it happens; not wish you had 
afterward. 

Don’t delay, come in and let us talk 
over our service with you. 
MORRISTOWN TELEPHONE CO. 
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Early Days of Radio Recalled 
by Televising of Convention 

Between 50,000 and 60,000 people 
within a 75 to 80-mile radius of New 
York City last week experienced the 
thrill of being the first people to wit- 
ness a national political convention via 
television. Tulsa, Okla., about 1,800 
miles from New York reported picking 
up the telecast. 

Two companies—the National Broad- 
casting Co. and Philco, associated with 
the Mutual Broadcasting chain—tele- 
vised the convention, held in Philadel- 
phia. A switchboard alight with tele- 
phone calls indicated successful recep- 
tion. NBC had four cameras, two in 
the convention auditorium, one out- 
side in the street and one in a studio. 
Philco had two on the platform and 
one in a studio. 


Images were carried by coaxial cable 
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THE TELEPHONE POLE! 
By MARY THERESE RAY 


The telephone pole stands straight and 
tall, 

And never says a word at all 

About the message going by 

Along the telephone wires so high. 


When mother ’phones the grocery man 

To order bacon, eggs and ham, 

You’d think at least it would say, 
“Yum yum, 

I surely wish that I had some.”’ 

But never a word does the old pole say 

As it stands so silent day by day, 

It must be hard not to say a word 

About the many things you’ve heard. 


This lesson let us all learn well, 

The secrets of others we must not tell. 

It would be a profit to our soul 

If we’d all remember the telephone 
pole. 

[EDITOR’S NOTE: The above poem 
was written by the 14-year old daughter 
of a telephone man in Missouri. Ap- 
parently he has talked to her consider- 
ably about the telephone business and 
its responsibilities. } 





to New York where they were rebroad- 
cast, reaching an audience that ex- 
tended from southern Massachusetts 
to northern Pennsylvania. 

At present there are only about 
4,000 receiving sets in the New York 
City area but most of them are in 
clubs or public places where large 
audiences gathered around the tiny 
screen. 

Two decades ago the voice of War- 
ren G. Harding was picked up and 
transmitted to the country on the first 
crude radio broadcasting apparatus. 
Four years later the first real conven- 
tion broadcasts were heard generally. 
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"A" Is First Subscriber 
in New Chicago Directory 

In Chicago’s new summer telephone 
directory, recently distributed by the 
Illinois Bell Telephone Co., the first 
subscriber is listed simply as “A,” sup- 
plemented by the words, “radio serv- 
ice.”” The second listing is “AAAA,” 
acousti-radio engineers, whose address 
at 7511 S. Stony Island avenue, is the 
same as that of the “A” listing, thus 
indicating they are operating as one 
company with two different telephone 
numbers. 

These two new listings move ahead 
of the first listing in the old directory 
which was “AAA,” an automobile as- 
sociation at 66 E. South Water. 
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The subscriber occupying last place | 


in the old directory maintains the same 
position. He is Jno. R. Zyzanski, 3620 
S. California street, who operates a 
tavern at that address. 
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"Cheerful Greetings" from 
New Hampshire Manager 


Albert F. Hildreth, of the Hollis 
Telephone Co. of Hollis, N. H., in a 
letter renewing his TELEPHONY sub- 
scription, enclosed a little magazine 
bearing the welcome title “Friendly 
Cheer.” It contains 22 pages of cheer- 
ful messages and thoughts, both orig- 
inal and quoted from old-time writers, 
which offer a relieving distraction from 
the terrible news that comes in these 
days of war from radio and news- 
papers. 

One page, signed by Mr. Hildreth, 
and headed “Cheerful Greetings from 
the Hollis Telephone Co.” contains the 
following: 


Swing into the stream of life with 
enthusiasm. 

Yesterday is gone and tomorrow 
never comes. 

Cheer up! Smile! Make your face 
say flattering things about yourself. 

Go where you please, when you 
please —there’s always a_ telephone 
near by. 


This world is a pretty good sort of a 
world, 

Taking it all together, 

In spite of the grief and sorrow we 
meet, 

In spite of the gloomy weather. 

There are friends to love and hopes to 
cheer, 

And plenty of compensation 

For every ache for those who make 

The best of the situation. 

A pleasing telephone personality is a 
real asset, whether you are answering 
a business telephone, or one in your 
own home. 


Across the footlights of life ever be 
ready to pass an act of kindness or a 
word of cheer to someone needing en- 
couragement. 

Miles mean nothing when the tele- 
phone lends wings to your words. 
That’s true of both local and long dis- 
tance service. 
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Recent Prices in 
the Metal Markets 


New York, N. Y., July 1: Copper— 
steady; electrolytic, spot, Connecticut 
Valley, 11.12% @ 11.50; export, 
F. A. S., New York, 10.80. Tin— 
steady; spot and nearby, 52.75; for- 
ward, 50.50. Lead—steady; spot, New 
York, 5.00@5.05; East St. Louis, 
4.85. Zinc—steady; East St. Louis, 
spot and forward, 6.25. Pig iron— 
No. 2, f. o. b. eastern Pennsylvania, 
24.00; Buffalo, 23.00; Alabama, 19.38. 
Aluminum—virgin, 99 per cent, 19.00. 
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Financial News and Data 





Jamestown (N. Y.) Corp. 
Reports on 1939 Operations 
Increases in all departments are 
shown in the 1939 annual report of the 
Jamestown (N. Y.) Telephone Corp. 

by President John H. Wright. 
The 


earnings 


telephone 
during 


corporation’s net 
increased $6,349 





Under the capable leadership of Presi- 
dent JOHN H. WRIGHT, Jamestown, 
N. Y., the Jamestown Telephone Corp. 
is one of the strong companies of the 
During 1939 in- 
creases were made in all departments. 


Independent group. 


1939, rising from $138,657 to $145,- 
006. Operating revenues were $509,- 
666, an increase of $16,834, or 3.4 per 
cent over 1938. Telephone expenses 
amounted to $364,660, an increase of 
$10,485, or 2.96 per cent than 
in 1938. 


more 


The income available for dividends 
totaled $90,197, as compared with 
$86,017 for the previous year. After 


payments of dividends on the preferred 
and common stocks, 3.75 per cent of 
the operating revenues remained for 
surplus, an increase of $4,180, over 
the $14,935 which remained in 1938. 


Taxes charged to operations in 1939 
totaled $74,580, which compares with 
$68,861 for 1938. The 1939 tax bill 
equaled $33.15 per share of common 
stock, $678 per employe and $7.52 per 
telephone in service. 

During i939 gross additions to the 
property amounted to $140,057.87, 
compared with $132,679.71 in 1938. 
Gross retirements during 1939 
amounted to $92,794.14 and the book 
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value of the plant was $2,436,645.27 
as of December 31, 1939. 


At the end of the year cash 
amounted to $119,422.49 and tem- 
porary investments in government 


securities had a market value of $77,- 
455.31. Total current assets, includ- 
ing material and supplies, amounted 
to $293,141 at the end of the year, 
and current liabilities were $83,057.13. 
Earned surplus as of December 31, 
1939, was $168,436.20, an increase of 
$18,423.06 over December 31, 1938. 

At the end of the year the corpora- 
tion was serving 9,852 company-owned 
exchange stations, 20 private-line sta- 
tions and 45 stations on lines owned 
by others, a total of 9,917. The net 
increase of 429 for the year, compared 
with increases of 198 in 1938 and 521 
in 1937. 

The daily number of ex- 
change messages for the year was 50,- 
241, which compares with 49,519 for 
1938. Toll calls originated during 
1939 numbered 327,204, an increase of 
5.1 per cent over 1938. 

The officers and staff of the James- 
town corporation are: Mr. Wright, 
president; Lloyd C. Wright, vice-presi- 
dent; Arnold P. Holmberg, secretary; 
M. R. Stevenson, treasurer; S. -A. 
Walker, plant manager; M. P. 
traffic manager; L. J. Gantt, commer- 
cial manager; and H. C. White, gen- 
eral auditor. 


average 


Sellvin, 


The board of directors consists of: 
B. H. Cravens, Albany, N. Y.; J. W. 
Hubbell, New York City; Robert H. 
Jackson, Washington, D. C.; Wm. A. 
Kietzman, Albany, N. Y.; E. W. 


Mc- 
Gill, Meadville, Pa.; S. F. Nixon, 
Westfield, N. Y.; M. R. Stevenson, 


John H. Wright, and Lloyd C. Wright, 
of Jamestown, N. Y. 
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United Utilities, Inc., 
Increase Revenues in 1939 
During 1939 the telephone operat- 
ing subsidiaries of the United Utilities, 
Inc., Abilene, Kans., gained 2,594 sta- 
tions, an increase of 2.5 per cent over 
the number in service at the beginning 
of the year. At the end of 1939 the 
subsidiaries had 94,232 company-owned 
stations and 11,133 service telephones, 
a total of 105,365. stations. It is 
stated that the operating telephone 
companies comprise the third largest 
group in the Independent field. 
“Consolidated gross operating reve- 
nues of United Utilities, Inc., and sub- 
sidiaries for the year ended December 


31, 1939, amounted to $4,273,215.61,” 
President Alden L. Hart states in his 
annual report to stockholders. ‘Such 
gross revenues were approximately 
$124,467 higher than the gross reve- 
nues of the same properties for the 
year 1938, an increase of 3 per cent.” 


Gross revenues of the _ subsidiary 
telephone companies improved to the 
extent of $132,726.71 and electric and 
gas subsidiaries increased $9,481.01. 
This represents an increase of 4.45 
per cent in telephone revenues and .91 
per cent in electric and gas revenues. 
Revenues from non-utility operations 
and other income decreased approxi- 
mately $17,740. 


Consolidated operating expenses and 
taxes were $3,048,913.20, a decrease 





ALDEN L. HART is president of United 

Utilities, Inc., Abilene, Kans., which re- 

ports a gain of 2,594 telephones dur- 
ing 1939. 


of approximately $44,155 over 1938. 
Operating expenses and taxes of the 
subsidiary telephone companies _in- 
creased $51,725.75 or 2.28 per cent. 

Net earnings on a consolidated basis 
before deducting interest and dividends 
were $1,224,302.41, an increase of 
$167,416.56 or approximately 16.50 
per cent more than in 1938. 

Taxes were approximately $47,777 
higher in 1939 than in 1938, an in- 
crease of nearly 10.53 per cent. Mr. 
Hart said that for each dollar of con- 
solidated gross income, 12 cents is paid 
in local, state and federal taxes; for 
each dollar of consolidated net operat- 
ing income before taxes, 32 cents is 
paid in local, state and federal taxes. 
The consolidated net earnings were 
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equivalent to 54 cents per share of 
common stock while the local, state and 
federal taxes amounted to 83 cents 
per share, or approximately 142 times 
as much as consolidated net earnings 
per share. 

The United Utilities, Inc., now owns, 
directly or indirectly the common 
stocks and certain other securities of 
operating companies located in nine 
states, consisting of 14 telephone com- 
panies, two electric power companies, 
one gas company and two miscellaneous 
companies. The entire system serves 
approximately 105,365 telephone sta- 
tions, 9,762 electric customers and 3,- 
750 gas customers. 

Officers of the company are: Alden 
L. Hart, president; Ralph W. Dock- 
stader, vice-president; M. C. 
secretary; E. E. 
auditor; C. A. Scupin, vice-president 
and treasurer; O. D. Small, assistant 
secretary and assistant treasurer, and 
B. I. Litowich, general counsel. 

Directors in addition to Mr. Hart 
are: Ralph W. Dockstader, Beloit, 
Kans.; R. B. Fegan, Junction City, 
Kans.; L. W. Howell, Kansas City, Mo.; 
Clyde L. Paul, Philadelphia, Pa.; Clay- 
ton E. Kline, Topeka, Kans., and Wil- 
liam Ritchie, Omaha, Neb., chairman. 

The company is operating under a 
voting-trust agreement and all the 
common stock has been issued to five 
voting trustees, namely: Henry J. 
Allen, Wichita, Kans.; Henry S. Buzick, 
Sylvan Grove, Kans.; Louis R. Gates, 
Kansas City, Mo., and A. Z. Patterson, 
Kansas City, Mo. 


Beamer, 
Anderson, general 
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General Telephone Tri Corp. 
Reports on 1939 Operation 

During 1939 the gross income of the 
General Telephone Tri Corp., New 
York City, consisting entirely of divi- 
dends on its investment in the common 
stock of its subsidiary companies, the 
Interstate Telephone Co., Michigan As- 
sociated Telephone Co. and South- 
western Associated Telephone Co., 
amounted to $252,788. 

Operating expenses for the year 
were $6,124 and taxes were $10,205. 
After deducting these expenses and 
$5,403 of interest on notes payable, 
the net income of the corporation 
amounted to $231,056 or $3.77 per 
share of common stock outstanding. 

Total operating revenue of the cor- 
poration and its subsidiaries consoli- 
dated for 1939 amounted to $3,643.33, 
total operating expenses and _ taxes, 
$2,619,174, and net operating income, 
$1,024,159. Consolidated net income 
after all charges amounted to $348,- 
601, which is equivalent to $5.70 per 
share of common stock. 

Operating expenses and taxes in- 
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creased 6 per cent over the previous 
year. Taxes charged to operating 
expenses amounted to $451,083 and 
were $50,171 higher than in 1938. 
Federal income taxes increased $22,- 
330, principally because the Michigan 
Associated Telephone Co. in 1938 re- 
alized huge tax savings on account of 
deductions allowable for income tax 
purposes arising in connection with the 
refunding of the company’s bonds. 

The operating subsidiaries expended 
approximately $1,297,000 during 1939 
for additions and replacements to their 
plants. Total retirements of plant re- 
placed or removed from service for 
other reasons amounted to $1,007,000, 
leaving net additions of $290,000. 
These expenditures were made in order 
to meet the requirement for the serv- 
ice of the customers added during the 
year and for the improvement of the 
companies’ properties. 

As of December 31, 1939, the sub- 
sidiary companies had 86,527 company- 
owned telephones in service as com- 
pared with 83,056 at the beginning of 
the year, an increase of 3,471 tele- 
phones or 4.18 per cent. 

Directors of the General Telephone 
Tri Corp. are Harold V. Bozell, Rob- 
ert A. Farrell, Herbert L. Nichols, E. 
E. Patterson, G. Herbert Semler and 
George W. Thompson. Officers are 
John Winn, president; Harold V. Bo- 
zell, vice-president; Thomas A. Boyd, 
comptroller; Robert F. Briggs, secre- 
tary and treasurer and Sherman C. 
Wilcox, assistant secretary and assist- 
ant treasurer. 
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Central Electric & Telephone 
Co. Completes Bond Issue 

The Central Electric .& Telephone 
Co., Sioux City, Iowa, has issued $5,- 
000,000 of first mortgage and collateral 
lien 442 per cent bonds, series A, due 
in 1965. 

Of the issue, $3,800,000 was sold 
privately to eight institutional invest- 
ors and $1,200,000 was made available 
for exchange for a like amount of 5 
per cent bonds of the company due 
in 1955 and called for redemption on 
April 29. This completes the financ- 
ing and property-acquisition program 
of the company, it was announced by 
Judson Large, of Chicago, secretary- 
treasurer of the company. 

The $5,000,000 of new bonds, $200,- 
000 of notes maturing serially to De- 
cember 31, 1943, and 4,000 shares of 
$50 par value preferred stock of the 
company were issued for refunding 
the 5 per cent bonds to the extent to 
which they were not exchanged, for 
the purchase of gas properties in Sioux 
Falls, S. D., and for other corporate 
purposes. 











WHEN YOU ORDER 
UNPROTECTED 
CABLE TERMINALS 


INSIST ON 


COOK XB 





e Exclusive weather guard 
for drop openings. Pro- 
tection against weather. 
dust and insects. 


e High quality Bakelite 
face plate with insulat- 
ing fanning strips. 


® Sturdy. corrosion-resist- 
ant terminal studs do 
not break off. 

e Tight fitting hood of 
solid zine. 

® More than ten years of 


successful service under 
all climatic conditions. 


e Made in 6, 11. 16 and 


26 pair sizes. 


Write for 
Complete Information 


COOK 


TERMINAL AND PROTECTION EQUIPMENT 
CO@eR ELECTRIC Ce 


2700 SOUTHPOR AVE is) ae 
























The Manufacturers’ Department 























































Low-Voltage Tattelite 
Pocket Tester 


A new low-voltage Tattelite (‘It- 
Tells-the-Tale”) pocket tester has been 
designed by Littelfuse, 4757 
Ravenswood Ave., cover 


Inc., 
Chicago, to 


<< — 
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View of new low voltage pocket 


tester. 


the range from 3 to 25 volts, momen- 
tary up to 50 volts, alternating or di- 
rect current. It uses a high tempera- 
ture coefficient lamp to cover this rela- 
tively wide range of voltage. 

The lamp is housed in a molded, 
transparent tenite case. It has tinsel 
wire leads, alligator clips and draws 
only 70 milliamperes at 12 volts. 

While it was designed primarily for 
use on the 24-volt control systems in 
and air conditioning, the 
largest field is circuit checking in auto- 
mobiles, trucks and 
telephones, boats, radio, bells, buzzers, 
storage battery circuits, etc. 


heating 


buses, airplanes, 
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Lancaster (S. C.) Modernizes 
to Meet Decade's Growth 
By J. C. SNYDER 
Sales Engineer, Stromberg-Carlson 
Telephone Mfg. Co. 
Since 1898 when the idea of having 
a telephone system in Lancaster, S. C., 
was born through the efforts of the 
late J. T. Thomasson, founder of the 


New Stromberg-Carlson multiple switchboard 
with super-service cord circuits installed at 
Lancaster, S. C. 
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company and father of its present 
manager, T. Carter Thomasson, the 
Lancaster Telephone Co. has played an 
important the continuous 
growth of this progressive community. 


role’ in 


In 1902 the telephone exchange was 
located in an old frame building. Its 
magneto equipment, adequate at the 
time, was obsoleted in the face of the 
growing needs of the expanding town. 
To keep abreast of growth, the ex- 
change was moved to the ground floor 
of the building in 1917 and a common 


battery switchboard installed to sup- 
plant the magneto equipment. This 





Power panel of Stromberg-Carlson_installa- 
tion for Lancaster (S. C.) Telephone Co. 


brought Lancaster’s telephone service 
up-to-date, but in 1931 it was again 
necessary to provide enlarged facilities. 


A modern, one-story, brick structure 
was built and improvements to pro- 
vide better service made. At that 


time the company had 300 telephones 
in operation. It was believed that the 
modernized system would care for the 
town’s needs for many years. How- 
ever, in November of 1939, expansion 
of the town, which was paralleled by a 
growth in telephone subscribers to 701, 
necessitated another modernization. 

A four-position Stromberg - Carlson 
full feature associated lamp mul- 
tiple switchboard was installed. It is 
equipped with 700 local lines and 20 
toll lines. 

Lancaster’s new modern central of- 
fice equipment provides for many 
unique features. The regular sub- 
scriber’s connecting cord circuits are 
of the super-service type having a 
master key control, eight-party service, 





view of Stromberg-Carlson switchboard 


Rear 


showing relay gate swung open. 


and divided two-party ringing with 20 
cycles. 
w sd 


E. D. Talbot Transfers 
Office to Rochester, N. Y. 


Emmett D. Talbot, well-known con- 
sulting engineer, has moved his office 
from Syracuse to 1740 Culver Road, 
Rochester, N. Y., as of July 1. He 
has had many years’ experience in 
various phases of telephone engineer- 
ing work. 
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Ray-O-Vac's National 
Sales Convention 
The Ray-O-Vac Co. held its national 
sales convention at Madison, Wis., 
June 10 to 15. In the words of Frank 
L. Eldridge of Chicago, “It was the 


greatest sales meeting I ever at- 
tended.”’ 
The program indicates that every 


phase of battery and lamp merchan- 
dising was discussed in addition to one 
session being devoted to a series of 
ten-minute talks on the general subject, 
“Know Your Company.” Mr. Eldridge, 
who heads the national telephone sales, 
spoke on the subject, ‘“‘Telephone Sales: 
Organization Cooperation.” 
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Joins Warren, Ohio, Staff 
of Copperweld Steel Co. 
Norman L. Deuble is now associated 
with the Copperweld Steel Co. at War- 
ren, Ohio, as assistant to vice-presi- 
dent. He is a graduate of the Case 
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School of Applied Science with the de- 
grees of B.S. and Metallurgical En- 
gineer. He is a member of the Ameri- 
can Society for Metals and of the 
Society of Automotive Engineers (a 
member of the iron and steel commit- 
tee of the S.A.E.) 

Mr. Deuble was previously with the 
Republic Steel Corp. and had been as- 
sociated with the Central Alloy Co. and 
he United Alloy Steel Co. 
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Cazenovia, N. Y., Has New 
Building and Switchboard 
By H. B. DUDLEY 
Representative, Kellogg Switchboard 
é& Supply Co. 

A fire can be a disastrous affair to a 
telephone company, especially when it 
completely destroys the central office 
exchange building and equipment. Such 
the case of the Caze- 
novia Telephone Corp., 
which supplies telephone 
service to the village of 
Cazenovia, 20 


was 


miles 
southeast of Syracuse, in 
New York state. 
novia is a community of 
1,700 located on the 
shore of Lake 


Caze- 


Cazenovia 
Samuel M 


Thomas, presi: in the midst of a thriv- 
dent, Cazenovia ing dairying and farm- 
(N. Y.) Tele- jing area. 
phone Corp = 
To an enterprising 
telephone company, however, a fire no 
matter how terrible, seems to be just 
another obstacle to be overcome. So 
today the citizens of Cazenovia can 


point with pride to a new modern ex- 
change and commercial building and 
new operating equipment which pro- 
vides modern telephone service. Imme- 
diately following the fire, a temporary 
or “fire board” was sent from Chicago 
by the Kellogg Switchboard & Supply 
Co. This made quick restoration of tele- 
phone service possible until new, per- 
manent central office equipment could 
be engineered, constructed and _ in- 
stalled. 

Because the Cazenovia Telephone 
Corp. had used Kellogg equipment be- 


fore and found it satisfactory and 





Kellogg's 6-800 Masterbuilt switchboard in- 
stalled at Cazenovia, N. Y. 
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economical, its officers decided that the 
best interests of the subscribers and 
the company could be served by in- 
stalling a switchboard of the 6-800 
Masterbuilt type. The ultimate capac- 
ity of the board is 800 lines. At pres- 
ent it is equipped with 300 common 
Lattery local lines, 40 rural lines and 
15 toll lines. 
Each of the 
full universal 
universal 
common 


three positions has 17 
cord circuits. These 
cord circuits handle either 
battery or magneto calls. 
Five-frequency machine-ringing is pro- 
vided on the common battery lines and 
five-frequency manual 
magneto lines. The 
has double-lamp supervision on 
the common battery and the 
lines. It also has revertive 
tone on both common 
magneto lines. 

No more will the 
fire cast the same 
the fate of the 
Corp. for the 
is of 


ringing on the 
switchboard 
both 
magneto 


new 


ringing 
battery and 


ravaging effects of 
dark 
Cazenovia 


shadow over 
Telephone 
new telephone building 
fireproof construction through- 
out. The operating room is especially 
designed for efficient telephone work. 
The ceiling is made to deaden sound 
so that the operators will in no way 
be disturbed by external noises. 
Samuel M. Thomas, president of 
the Cazenovia company and R. Philip 


ey 





Modern, fireproof commercial and exchange 
building of Cazenovia Telephone Corp. 
Hart, manager, are to be congratulated 
on their efforts, which, in spite of a 
major calamity, have brought to the 
village of Cazenovia up-to-the-minute 
telephone service. 
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Mutual of Hawaii Installs 
Another Strowger Exchange 
A 600-line Strowger automatic 
switchboard was installed recently at 
Wailuku on the island of Maui, T. H., 
by the Mutual Telephone Co., the con- 
version from magneto operation pro- 
viding common-battery automatic serv- 
ice to about 1,200 telephones. The 
new automatic exchange serves the 
Wailuku, Kahului, and Puumene dis- 















“RELIABLE” 
"RU" 


CABLE 
TERMINAL 


@ Fiat Fanning Plate for 
Simplified Wiring 


®@ Detachable Mounting 
Bracket 


@ Weatherproof, Reversi- 
ble Sliding Cover 


®@ Cast Cable Chamber 


The ‘Reliable’ R U Cable Ter- 
minal is long established in the 
field and is ruggedly constructed to 
outlast the cable itself. The large 
flat fanning plate provides freedom 
to connect wires and to make peri- 
odic Its detachable 
mounting bracket materially facili- 
tates mounting. Weatherproof slid- 
ing cover is held securely in place 
while connections are made. Sam- 
ple will be forwarded for inspec- 
tion upon your request. 
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A view of the 

office equipment installed at Wailuku, Maui, 

T. H. The initial installation of 600 lines 
serves about 1,200 telephones. 


Strowger Automatic central 


tricts, and includes equipment for in- 
dividual, party-line, and PBX service. 

Automatic Electric Company, Chi- 
cago, furnished the automatic central 
office equipment. To house it, a fire- 
proof structure was erected on land 
adjoining the old central office. The 
building is part of a plan for several 
new structures which will improve the 
Maui system, and insure it against fire 
hazard. 


The program has already resulted 


in a new fireproof storeroom, a work- 
shop, and a_ garage, which have 
replaced old frame structures. Addi- 


tional shops and a central administra- 
tive building will complete the im- 
provements. 

Maui is the third largest of five 
islands served by the Mutual Telephone 
Co. The largest exchange is at Hono- 
lulu on the island of Oahu, and has 
been equipped for Strowger automatic 
operation since 1910. 





This fireproof building houses the new Strow- 


ger Automatic switching equipment at Wai- 
luku, Maui, in Hawaii. 





DESTROY 


see 1 


exaggerated by our imagination. 
Worrying is the 
we worry over 


ask ourself: 
our problem. Or, 
there is nothing to worry about. 

According to Tennyson, 
ing things.” 


great mistake. 
for keeps. We may lose 


possess them again. 
in the strong box of our minds. 


speak.” 


MORAL: 





Smile, Smile, 





WORRYING 


By Miss Anne Barnes 


Traveling Chief Operator, lowa Independent 


ee HY 157 ’ present happiness by a distant misery 
which may never come at all, 
iT” 


Most of us are given to worrying, at least a part of the time. 
Much of our worrying, even that for which there is a cause, is 


hardest work we do. 
tasks before we get down to doing them, and the 
minutes and hours double in length. 

Even though we are well enough off at present, we worry about 
something that is not a problem but which might become one. We 
How would we solve it? Likely as not it never becomes 
when we do have to face and tackle it, we find 


“Sorrow’s crown of sorrow is remember- 


Mulling sorrowfully over things that we once experienced is a 
We should treasure happy memories. 
material valuables and never 
But happy 


It has been said that a person who is a habitual worrier is able 
to destroy the peace and happiness of a home. 
has it been said that there is no grief like the grief that does not 
According to this writer, so long as we are able to express 
our griefs and worries they are not deep-seated. 


What’s the use of worrying, 
It never was worth while; 
So pack up your troubles 
In your old kit bag, and 
Smile. 


Telephone Association, Des Moines, lowa 


or you may never live to 


We think, and we sigh, and 


They are ours 
be able to 
memories we may always keep 


This is a fact. ‘‘Well 
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Silent Commercial 
Type Vacuum Cleaner 
A silent commercial type vacuum 
heavy-duty, all-purpose 
cleaning in telephone exchanges and 
other buildings where quiet is desirable 
is announced by the Ideal Commutator 
Dresser Co., Sycamore, Ill. 


cleaner for 


All fan and motor hum has been 
completely eliminated in this new 
cleaner, it is stated. Cleaning power is 
furnished by a full 1 h.p. motor di- 
rectly connected to a series of three 
fans. The exhaust air is thoroughly 
filtered and all dirt and dust trapped 
in a large 7‘2 gallon tank. The com- 
plete unit weighs 60 pounds so that it 
is easily portable on rubber casters. 

As a vacuum cleaner, 175 cubic feet 
of air are displaced per minute, which 
easily pulls deeply imbedded dirt from 
heavy pile carpets, upholstering and 
other places. Used as a blower, a pow- 
erful blast of dry air is delivered that 
forces out dust, dirt and grit and dries 
all clinging moisture. The equipment 
is also adaptable for spraying paint, 
varnish, insecticides, etc. 
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Klein's New "Streamlined" 
Light-Weight Climbers 
Employing a new design which elim- 
inates the use of any unnecessary metal 
without any sacrifice of the safety fac- 
tor, Mathias Klein & Sons, 3200 Bel- 
mont Avenue, Chicago, IIl., announces 


= 


Klein's new light-weight climber is 
equipped with a special ankle strap ring. 


a new “streamlined” lineman’s light- 
weight climber. 

The new climber is forged from spe- 
cial bar steel, heat-treated for maxi- 
mum toughness and strength. Tests 
prove it as reliable as the previous 
models which were 50 per cent heavier. 

The new model is equipped with a 
special ankle strap ring which permits 
easy removal of an old strap and at- 
tachment of a new one. The ring 
makes the crossing of the straps un- 
necessary and, hence, increases com- 
fort of the user. Gaffs are individually 
tempered; they are particularly suited 
for climbing hard and treated poles. 

The shanks and gaffs of Klein climb- 
ers are individually tested before ship- 
ment. The climbers are furnished with 
or without straps attached. 

Stock sizes of the new climbers are: 
15, 1544, 16, 16%, i7, 17%, and 18 
inches, measured from instep to end 
of shank. Other sizes may be ordered. 
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Commission and 
Court Activities 





Arkansas REA Cooperatives 
Cannot Be Sued for Damages 


The Arkansas Supreme Court ruled 
recently that “‘rural electric coopera- 
tive associations cannot be sued for 
damages” in that state. The opinion, 
by Associate Justice Holt, was the first 
in which one of the new REA co-ops 
was involved. The co-op was sued by 
a farmer for damages resulting from an 
automobile accident and a_ $6,000 
award was given in a lower court. 

Judge Holt’s opinion held that such 
organizations are non-profit groups of 
the charitable institution class that are 
not liable for tort damages under com- 
mon law—which has not, as yet, been 
changed in Arkansas by special statute. 
The court observed, however, that elec- 
tric cooperatives might be sued to 
enforce contracts, notwithstanding ex- 
emption from tort liability. 
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Exchange Company Buys 
Grounded Line System 

Cuba City Telephone Exchange, 
Cuba City, Wis., has been authorized 
to purchase the property of Rural 
Badger Telephone Co. for $250, by 
the Wisconsin Public Service Commis- 
sion. 

The sale was decided upon as the 
simplest method for improvement of 
service on lines and the elimination of 
interference from nearby electric lines 
of a rural electric cooperative. The 
Cuba City company agreed to metal- 
licize these lines, estimating the cost 
at between $800 and $1,000. 
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Southern Bell Reduces 
Interstate Rates $525,000 


A new and reduced schedule of in- 
terstate message toll telephone rates 
for service in the Southeastern states 
over the lines of the Southern Bell 
Telephone & Telegraph Co. has been 
filed with the Federal Communications 
Commission, to take effect August 1. 
It is estimated that the reduction will 
result in savings to the public of ap- 
proximately $525,000 annually. 

The new schedule will be the same 
as the interstate rate schedule of the 
Long Lines department of the Ameri- 
can Telephone & Telegraph Co. now 
in effect. Reductions in rates are made 
for distances of more than 42 miles. 
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There are no differences in the rates 
now in effect for distances of 42 miles 
and less. 

Examples of reductions in daytime 
rates at specific distances are: 


Station-to- Person-to- 


Station Person 

Airline 

Miles Present New Present New 
43 $ .40 $ .35 $ .55 $ .50 
50 .45 40 .65 55 
100 .60 .55 90 15 
150 80 .70 1.15 1.00 
200 1.05 80 1.40 1.10 
300 1.25 1.05 1.65 1.40 
500 1.90 1.50 2.40 2.00 
750 2.50 1.90 3.25 2.55 


These reductions are being made as 
a result of conferences between rep- 
resentatives of the Southern 
the commission. 


sell and 
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Bell Attacks Nebraska 
Depreciation Rate Method 

The method that has been employed 
for several years by the Nebraska 
State Railway Commission in ascertain- 
ing the proper rate to be allowed for 
depreciation for telephone properties is 
attacked by Attorney T. J. Peycke for 
the Northwestern Bell Telephone Co., 
in a brief filed in connection with an 
order to show cause why the company 
rate for 1940 shall not be fixed at 3.18 
per cent. 

This method has been to accumulate 
retirement in dollars, as reflected in 
charges to the depreciation reserve 
from 1913 to 1939, and relate the aver- 
age of such retirement over the period 
to the average investment in depre- 
ciable telephone plant and equipment 
for the same period. 

Mr. Peycke says this method con- 
tains an important fallacy. The com- 
mission figures show that the invest- 
ment in depreciable plant and equip- 
ment during that period has increased 
200 per cent. While there is retired 
each year a small amount of property 
which—because of casualties or other 
causes—has had but a short service 
life, he says it is clear that on the aver- 
age retirements of any given year re- 
late mainly to property installed many 
years before. The inherent effect of 
growth in the plant is to add to the 
denominator without correspondingly 
affecting the numerator. This distor- 
tion is obvious, he adds. 





“If we were dealing,” said he, ‘‘with 
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a perfectly stable property, neither 
growing nor shrinking—with the turn- 
over from retirement constant and sal- 
vage always the same, with all classes 
of property having gone through at 
least one complete life cycle—a retire- 
ment ratio derived by the formula 
which the commission has used would 
also be a true depreciation rate. In 
practice, such things do not occur and 
they manifestly have not come about 
here. Any procedure which ignores fu- 
ture service lives is necessarily unde- 
pendable. 

“The distortion referred to is espe- 
cially conspicuous when we consider 
certain classes of property having a 
large investment and retirements which 
to date have been limited. If the com- 
mission formula were applied to build- 
ings, it would indicate a service life 
of 175 to 200 years; to dial central 
office equipment, a life of from 100 to 
500 years; and for underground con- 
duit, something over 200 years. These 
classes of plant amount to well over 
25 per cent of the investment.” 

Mr. Peycke points out that with a 
growing company such as the North- 
western Bell, having large investment 
in property not yet much affected by 
retirement, the use of the commission 
formula inevitably gives too low a rate. 
This cannot be adjusted later because 
that would be no more arbitrary than 
the formula itself. There is no good 
reason why the business serving the 
customers of some future time should 
be burdened with an artificial recog- 
nition of an expense which should have 
been charged to earlier years. 

The actuality of depreciation is not 
and cannot be changed by bookkeeping. 
The proper method to be used is the 
straight-line method, which has pre- 
scribed by the FCC applicable to this 
company, the brief states. It is in gen- 
eral use by telephone companies and 
regulatory commissions, and it is a 
sound and reasonable method of proce- 
dure. 

After the property has been retired 
it is possible to know exactly what ex- 
pense has been incurred on account of 
that property and over what period it 
should be spread. But if the expense 
is to be recorded while the property is 
being used, estimates must be made of 
the service life and the salvage that 
will be realized. Company methods, 
the brief declares, are calculated to 
produce dependable results, when prop- 
erly handled, upon the basis of which 
accurate calculations of current depre- 
ciation can be made. 

If on these bases of experience and 
judgment sufficiently accurate  esti- 
mates can be made, it is a mere matter 
of arithmetic to determine annual or 
monthly depreciation rates and charges 





for current account on a straight line 
basis. That is not to say that the rates 
which the company engineers derive 
are necessarily right. But they are us- 
ing the right tools and if they are com- 
petent and honest, the results will be 
substantially what they should be. 
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Rate Increase Granted 
for Improved Service 

The Minnesota Railroad & Ware- 
house Commission on June 25 author- 
ized the Kenyon Telephone Co. to 
change its schedule of rates in Kenyon 
upon the installation of common bat- 
tery service and the metallicizing of 
its rural lines to eliminate power line 
interference. 

The Kenyon company serves ap- 
proximately 340 local and 300 rural 
subscribers and _ provides switching 
service for 178 service stations. The 
cost to reproduce the telephone prop- 
erty at prevailing wage and price 
levels, including an estimate of plant 
additions and betterments after con- 
version to common battery service is 
not more than $67,400. The cost new 
less depreciation was established at not 
more than $58,800. 

Under present rates and magneto 
service annual operating revenues of 
the company are $13,901; operating 
expenses $11,338; taxes $919, and 
net income $1,644, or a 3.1 per cent 
return on $53,500. Under the pro- 
posed rates operating revenues will be 
$16,312; operating expenses $11,967; 
taxes $1,043, and net income $3,302, 
or a 5.6 per cent return on a fair 
value of $59,000. 

The rates approved by the commis- 
sion are: One-party business, $3.25; 
two-party business, $3.00; one-party 
residence, $2.25; two-party residence, 
$1.75; rural multi-party residence, 
grounded, $1.50, and rural multi-party 
residence, metallic, $1.75. 
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Companies Not Liable 
for Operator's Injury 
The Arkansas Supreme Court on 
February 26, in the case of South- 
western Gas & Electric Co. vs. De- 
shazo, held that the power company 
and the Southwestern Bell Telephone 
Co. were not responsible for injuries 
sustained by a switchboard operator 
when a tree cut by farmers fell across 
the power company’s high tension 
wires and caused the wires to contact 
the Bell toll line. The ruling reversed 
a lower court which had awarded the 
operator a judgment of $2,000 against 
the two corporations and had absolved 
the farmers of any negligence, and 
dismissed the cause. 
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Answers to Traffic 
Questions on Page 16 


1. A report charge will apply 
on the collect call, and a 
message charge on the pre- 
paid call. 

2. Approximately one year’s 
training and experience is 
required to develop an effi- 
cient operator. According 
to experience tables of some 
of the larger companies, 
four to five years are re- 
quired to develop an opera- 
tor’s maximum efficiency. 

3. Please refer to preface. 

4. The time allowance for hold- 
ing the circuit; that is, five 
minutes. 

5. Yes. 











Testimony in the lower court re- 
vealed that Mrs. Deshazo, at the time 
of the injury, was employed at the 
switchboard of the local telephone 
company at Dierks, Ark., and the toll 
lines of the Southwestern Bell ran 
into this office. The three farmers 
responsible for the mishap cut down a 
tree growing on the land of one of 
them. Testimony showed that they 
cut it properly so as to cause it to fall 
parallel with the high-tension line of 
the power company; but a vine on the 
tree deflected the direction so that it 
struck the high-tension line. 

Because of this contact of the elec- 
tric wires with the toll wires, the high- 
tension current was conducted to the 
telephone office three or four miles 
away and is said to have severely 
shocked and injured Mrs. Deshazo. 

The court held that the lines of both 
companies were properly constructed 
in accordance with requirements of the 
National Electric Safety Code and even 
with wider margins of safety than re- 
quired thereby. Approval of such 
code by the Arkansas Department of 
Public Utilities was held to constitute 
prima facie showing of lack of negli- 
gence on part of the companies. 

It was ruled that the negligence 
could not be predicated on failure to 
insulate electric wires by covering, 
“since evidence showed that the con- 
struction fully complied with approved 
system whereby insulation is obtained 
by isolating wires by building them 
high in air and at certain distances 
apart from telephone or other wires 
which they cross.” The evidence was 
held to show “no practical method of 
insulation of high tension wires by 
some form of covering.” 

Protective devices at the telephone 
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exchange were found to be of stand- | 
ard make and quality and of highest | 
efficiency known, and to have operated | 
properly. There was evidence of the | 
proper operation of these protective 
devices in the fact that the fuses were 
melted or burned out, not only at the 
Dierks exchange but also at Center 
Point, some miles away. 

“If we understand the effect of this 
testimony,” the court said, “if these 
devices had not operated properly, 
most likely the switchboard would 
have been burned up or destroyed and 
probably the appellee would have been 
killed instantly... . 

“The only matter upon this appeal 
that merits comment is the argument 
made on the part of the appellee that 
the judgment should be _ sustained 
upon the doctrine of res ipsa loquitur. 
We do not agree to that theory.”” The 
doctrine was held not applicable since 
the act or thing causing injury was not 
under exclusive control and manage- 
ment of the defendant companies. 


The court reversed the lower court 
decision for two reasons: (1) The 
only proximate cause of the injury 
was found to be the act or conduct of 
the three farmers who were wholly 
freed and exonerated from all blame 
by the finding of the jury; and (2) all 
the facts developed with reference to 
the construction of the system oper- 
ated by each of the utilities showed 
no evidence of negligence. 
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Summary of Commission 
Rulings and Hearings 

Federal Communications Commission 

June 29: Southern Bell Telephone 
& Telegraph Co. filed a new and re- 
duced schedule of interstate message 
toll rates for service in the southeast- 
ern states. The schedule, which will 
take effect August 1, will be the same 
as the present interstate rate schedule 
of the Long Lines department of the 
American Telephone & Telegraph Co. 


Alabama Public Service Commission 


June 18: The commission approved 
sale of the properties of the South- 
eastern Telephone Corp. of America 
located in Geneva county to the Stand- 
ard Telephone & Telegraph Co. for 
$38,000 cash. Through the transac- 
tion, which involved exchanges in Slo- 
comb, Hartford, Geneva and Samson, 
the Southeastern corporation relin- 
quished all of its holdings in Alabama. 
The corporation operates in several 
southeastern states with headquarters 
in Tallahassee, Fla. 


Illinois Commerce Commission 

July 2: Hearing in Springfield on 
application of Western Illinois Tele- 
phone Co. for authority to increase 
rates in Aledo, Little York, New Bos- 
ton and Seaton. 

July 2: Hearing in Springfield on 
application of Illinois Commercial Tele- 
phone Co. for authority to increase 
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rates in Lawrenceville, Monticello and 
Bement. 

July 2: Hearing in Springfield on 
application of Illinois Central Tele- 
phone Co. for authority to increase 
rates in Washington. 

July 2: Hearing in Springfield on 
application of Bath Telephone Co. for 
authority to increase rates in Bath, 
Mason county. 

Kansas Corporation Commission 

July 18: Hearing on application of 
Southwestern Bell Telephone Co. for 
permission to serve its Kelly subscrib- 
ers from Seneca. 

July 16: Hearing on complaint of 
the Corbin Telephone Co. against the 
Caldwell Telephone Go. and the Mu- 
tual Telephone Go. The Corbin com- 
pany seeks to‘ discontinue ringing 
through for both parties. 

July 22: Hearing on application of 
American Telephone -Co. for permis- 
sion to file a new schedule of rates at 
Holton. 

July 29: Hearing on application of 
Western Light & Telephone Co. for 
authority to make certain changes in 
the rates in Argonia and vicinity. 

July 30: Hearing on application of 
Western Light & Telephone Co. for 
authority to make certain changes in 
rates in Norwich and vicinity. 

Minnesota Railroad & Warehouse 

Commission 

June 25: Kenyon Telephone Co. 
authorized to change its schedule of 
rates in Kenyon. The new rates are 
to become effective upon the first bill- 
ing date following certification to the 
commission that proposed reconstruc- 
tion has been completed. 

June 25: Claremont Telephone “Co. 
authorized to change its schedule of 
rates in Claremont. The new rates 
became effective July 1. 

Missouri Public Service Commission 

June 24: Approval given joint ap- 
plication of the United Telephone Co. 
to sell and Charles Burch to purchase 
the telephone exchange at Papinsville, 
Bates county. 


Oklahoma Corporation Commission 

June 17: Order issued dismissing 
application of the Oklahoma Rural 
Telephone Co., of Enid, for authority 
to install a telephone switchboard at 
Drummond, in competition with the 
Drummond Telephone Co. The appli- 
cation was dismissed upon request of 
the Oklahoma Rural company which 
gave the commission no reason for 
abandoning its original intention of 
attempting competitive service at 
Drummond. 

June 19: Order issued dismissing 
without prejudice the application of 
the Atchison, Topeka & Santa Fe Rail- 
way Co. for elimination of the alleged 
dangerous condition of two telephone 
wire crossings over the railway com- 
pany’s tracks at points near Clinton. 

The railway company, through its 
attorneys, appeared before the com- 
mission and represented that the wire 
crossings had been satisfactorily re- 
paired and wished to withdraw its 
application. 

June 26: Consolidated hearing at 
Davidson on two applications brought 
by citizens of Davidson. The first ap- 
plication requested an investigation of 
the adequacy of service and fairness of 


rates of the Southwest Telephone Co. 
in that city. This was originally set 
for hearing May 28 but was postponed 
to June 26. 

Later came the application of Sam 
F. Cannon, of Davidson, former owner 
of the exchange in that city, asking for 
authority to establish a new telephone 
exchange in Davidson in competition 
with facilities already being operated 
there by the Southwest Telephone Co. 
He stated that funds were being fur- 
nished by a stock company of pro- 
posed subscribers and that he would 
be the manager. He estimated cost of 
the proposed exchange at $6,000. 


Wisconsin Public Service Commission 

July 23: Rehearing in Madison on 
the commission’s order of October, 
1938, which eliminated the §8-cent 
monthly charge for handset service of 
the Wisconsin Telephone Co. 

To avoid interference with the pend- 
ing court case on general rate reduc- 
tions ordered in December, 1938, the 
commission suspended indefinitely the 
October order. At that time the com- 
mission said handset charges amounted 
to $125,000 a year in 95 exchanges of 
the Wisconsin company. 


OBITUARY 

JAMES D. ELLSWORTH, retired 
assistant to the president of the Amer- 
ican Telephone & Telegraph Co., died 
at his home in Boston, Mass., on June 
13. He was 76 years old. Mr. Ells- 
worth headed the publicity department 
of the A. T. & T. Co. during the time 
when the competition between the Bell 
companies and the Independents was 
most bitter. 

He was born at Milford, Mass., Oc- 
tober 14, 1863. He was educated at 
Knox College, Galesburg, Ill., and at 
Colorado College. When he was 21 
years old he became editor of The 
Coalcreek (Colo.) Enterprise. Later he 
was a reporter for The Denver Repub- 
lican and from 1890 to 1897 he was on 
the staffs of The Boston Herald and 
The New York Recorder. 

In 1907 Mr. Ellsworth, who had 
been in the advertising business for 
the previous ten years, joined the Bell 
System as an assistant to the late Theo- 
dore N. Vail, then president, and wrote 
some of the system’s earliest advertis- 
ing copy. He headed the publicity of- 
fice of the American Telephone & Tele- 
graph Co. until 1924, when he became 
assistant vice-president. Three years 
later he was assistant to President 
Walter S. Gifford. He retired in 1930. 

Mr. Ellsworth married Mabel Silsby 
Morrison of Braintree, Mass., who died 
a few months ago. He is survived by 
two daughters, Mrs. R. H. Scannell of 
Mount Vernon, N. Y., and Miss Eliza- 
beth Ellsworth of Seattle, Wash.; a 
son, Elmer N., of Cidra, Puerto Rico; 
two brothers and two sisters. 
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K. B. CARY, commercial manager 
of the central district of the Lincoln 
(Neb.) Telephone & Telegraph Co., 
was recently elected president of the 
Lincoln Y.M.C.A. Mr. Cary has been 
interested in the work for years and 
has been on the board of 


since 1935. 


directors 
v 


ALFRED L. GEIGER, for many 
years general attorney of the United 
States Independent Telephone Associa- 
tion in Washington, D. C., is now per- 
manently located in Tampa, Fla., where 
he has opened an office in the First 
National Bank Bldg. 


v 


FRANK L. McKINNEY, of Colum- 
bus, secretary and treasurer of the 
Ohio Independent Telephone Associa- 
tion, accompanied by Mrs. McKinney, 
has left for a trip to Honolulu where 
they will spend a month’s vacation. 

Mr. McKinney will resume his duties 
with the association on August 1. 


WwW 


A. F. HILDRETH, manager of the 
Hollis (N. H.) Telephone Co. and a 
director of the New Hampshire Tele- 
phone Association, was recently hon- 
ored by his home town when its citizens 
prepared and had read into the records 
a summary of his unusual service to 
the community. For 50 years Mr. 
Hildreth has served as chief of the 
town’s fire department and in May he 
was made honorary chief of the de- 
partment. 

Mr. Hildreth has also served in other 
capacities, notably that of town clerk. 
In commenting upon his civic record, 
the Nashua, N. H., Telegraph said: 
“For more years than we can remem- 
ber he has provided the town’s tele- 
phone service; still does. Those who 
know Hollis know Hildreth; native son, 
first rate, four-square citizen, rugged 
as the town’s apple orcharded hillsides, 
as much a part of the typical New 
England village as the Silver Lake at 
the foot of the hill.” 
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ROY F. WILDER, general manager 
of the Tri-State Telephone & Tele- 
graph Co., St. Paul, Minn., since 1933, 
retired June 1. Mr. Wilder was con- 
nected with the Tri-State company for 
more than 30 years and is well known 
in the Independent field through his 
activities with that company prior to 
its control passing to the Northwestern 
Bell company. 
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Mr. Wilder’s first 
the telephone 


with 
1902 


connection 
industry was in 
when he manager of the 
Staples exchange of the Minnesota 
Central Telephone Co., which later was 
purchased by the Bell company. In 
1903 he became a district manager 
with headquarters at Granite Falls and 
resigned in June, 1906, to take charge 
of the construction and operation of 
the Granite Falls Telephone Co. 

In April, 1910, Mr. Wilder com- 
menced his association with the Tri- 
State company serving as special agent 
in the commercial department. He be- 
came general commercial superintend- 
ent in August, 1922, and became the 
company’s general manager when it 
was purchased by the Northwestern 
Bell company. 


became 


CLEO F. CRAIG has been elected 
vice-president of the American Tele- 
phone & Telegraph Co. in charge of 
the Long Lines department, succeeding 
Theodore G. Miller, retired. Mr. Craig 
was born in Rich Hill, Mo., and upon 
graduation from the University of Mis- 


souri in 1913, he became an equipment 
inspector at $15 a week in the St. 
Louis office of the A. T. & T. long lines 
department. 

In 1922 Mr. then district 
plant superintendent at St. Louis, was 
transferred to New York as plant ac- 
countant. He until 1925 
when he became division plant super- 
intendent in Atlanta, Ga. In 1927 he 
returned to New York and in 1933 be- 
came general manager of the 
Lines department. 


Craig, 


remained 


Long 
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LEONARD E. HURTZ, former gen- 
eral manager of the Lincoln (Neb.) 
Telephone & Telegraph Co., has been 
elected president of the Fairmont 
Creamery Co., one of the largest or- 
ganizations of its kind in the Middle 
West. For several years he has been 
executive vice-president of the com- 
pany. 

Mr. Hurtz began his business career 
as an engineer in charge of the water 
and light plant of the city of Lincoln, 
where he was born and educated. As 
general manager of the Lincoln com- 
pany Mr. Hurtz became widely known 
to telephone men. He has retained his 
interest in the telephone business as 
a director of the Lincoln company. 
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TELEPHONE FORM PRINTING 
LITHOGRAPHED STATIONERY » DIRECTORIES 


FORT WAYNE PRINTING COMPANY 


- FORT WAYNE INDIANA * 





Consulting Telephone Engineer 
“Modernization of 
Equipment and Methods 
for Improved Service” 


GARRISON BABCOCK 
1104 Third Avenue, Seattle, Washington 

















TELEPHONY ADVERTISERS 


will give you service 
which will be pleasing ® 

















CABLE LUBRICANTS 





Albany Underground Cable Lubricant 
adopted by Bell System for pulling lead 
sheathed cable. Write for particulars. 


Adam Cook's Sons., Inc., Linden, N. J. 











POLES 





B. J. Carney & Co., 100 N. 7th St., 
Minneapolis, Minn.—Western red cedar 
poles. Pentrex Butt Treated or Plain. 








Cc. M. Christiansen Co., Pheips, Wis.— 
Northern White Cedar Poles, plain or 
butt treated. Quotations on request. 








International Creosoting and Construc- 
tion Co., Galveston, Texas.—Creosoted 
Southern Yellow Pine Poles. Plants: 
Beaumont and Texarkana, Texas. 








MacGillis & Gibbs Company, Milwau- 
kee, Wis.—Northern White and Western 
Red Cedar Poles. Plain or butt-treated. 
Immediate quotations on request. 








T. M. Partridge Lumber Co., Minne- 
apolls, Minn.—Northern White— Western 
Red Cedar Poles. Plain or butt-treated. 








Valentine Clark Corporation, 2516 Dos- 
well Ave., St. Paul, Minn.—Finishd 
Cedar Poles. Plain or butt-treated. 
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CONDENSED 
NEWS 


New Companies and 
Incorporations 


Randolph, Neb.—The Pierce County 
Union Telephone Co. has been organ- 
ized to construct and operate a rural 
line to connect with the local exchange. 
The incorporators are Harry P. Welh- 
rich, Gustav Hilkermann, Frank Leit- 
ing, Tony Leiting, Frank Winklebaur, 
John Patent and Verney Copple. 


Telephones 


Los Angeles, Calif. Recently the 
Southern California Telephone Co. re- 
ported a total of 759,244 telephones in 
service at the end of May, an increase 
of 1,959 during the month. This com- 
pares with a gain of 1,835 in May last 
year and brings to 17,133 the net gain 
for the year to date. For the first five 
months of last year the company added 
13,901 stations. 


San Francisco, Calif.—The Pacific 
Telephone & Telegraph Co. gained 
6,261 new telephones in May, com- 


pared with 4,482 in the 1939 month. 
The rise of more than 40,000 in the 
first five months of this year lifted the 
total for the five-state system to 
around 1,998,000. 


Detroit, Mich.—Telephones in serv- 
ice in Detroit and its immediate sub- 
urbs numbered 406,245 on June 1, an 
increase of 2,766 over the total on 
May 1, the Michigan Bell Telephone 
Co. announced recently. Telephones 
in service in the entire territory served 
were 776,900, an increase of 6,876. 


Luverne, Minn.—Attributing the in- 
crease to the growth and prosperity of 
the community, N. C. Johnson, local 
manager of the Tri-State Telephone & 
Telegraph Co., recently announced the 
company had installed its 1200th tele- 
phone, this figure being the highest 
total in the history of the company’s 
service here. 


The previous high mark for tele- 
phones in the city and the immediate 
rural vicinity was 1,163 in July, 1930. 
During the depression the number of 
telephones dropped to 951 in Decem- 
ber, 1933, but since that time a steady 
increase in installations has been noted. 


Lincoln, Neb.—A net gain in May 
of 52 stations is reported by the Lin- 
coln Telephone & Telegraph Co., 
bringing the total net gain since the 
first of the year to 792. The central 
district, which includes Lincoln, re- 
ported the largest gain, 368, with the 
western district totaling 88, the south- 
ern 182 and the eastern 154. 


Further sales drives have been post- 
poned until a better estimate of crop 
conditions can be made, and mean- 
while every employe enlisted for sales 
work is keeping an active list of pros- 
pects. 


New York, N. Y.—General Tele- 
phone Corp. reports for its subsidiaries 
a gain of 3,245 company-owned tele- 
phones for May. This compares with 
a gain of 3,405 telephones for May, 
1939. The gain for the first five 
months of 1940 totals 14,798, or 2.95 
per cent, as compared with a gain of 








THE AMERICAN APPRAISAL 
COMPANY 


Appraisals @ Continuous Property 
Records @ Original Cost, Depreci- 
ation, and Rate Studies 


CHICAGO @ MILWAUKEE @ NEW YORK 








Telephone Directory 


ADVERTISING 


Write or telephone for proposition 


LM.BERRY & CO. 


Call L.D, 16, Telephone Bidg., Dayton, O 








Frank F. Fowle & Co. 


Electrical and Mechanical 
ENGINEERS 
35 East Wacker Drive CHICAGO 








ACCOUNTING 


HERDRICH and BOGGS 
Certified Public Accountants 
803 Electric Building 
INDIANAPOLIS, IND. 








SLOAN & COOK 


CONSULTING ENGINEERS 
120 SOUTH LA SALLE STREET 
CHICAGO 


Appraisale—Originel Cost Studies 
Depreciation, Financial, and Other 
Investigations 








DISTILLED WATER 


is necessary for perfect tele- 
phone service made for 2 cents 
a gallon by 


PEERLESS STILLS 


Used by State and Government 
Your Inquiries Welcomed 


SPARTA Manufacturing Co. 


SOUTH BEND, IND. 


_ STURGIS 
OPERATOR CHAIRS 
Easily and quickly adjusted 
A model for ev need 








WRITE FOR PARTICULARS 


STROMBERG -CARLSON- TELEPHONE MFG. CO 


ROCHESTER, N.Y 








J. W. WOPAT 


Consulting Engineer 
Telephone Engineering 

Construction Supervision 
Appraisals—Financial 
te Investigations 


1510 Lincein Bank Tewer Fort Wayne, Indiana 








J.G. WRAY & CO. 


Telephone Engineers 


Specialists in Appraisals, Rate Surveys, 
Financia! Investigations, Organisation, 
and Operation of Telephone Companies 


8324 Bankers Bidg., Chicage 
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Classified Section 


Rates 10 cents per word payable in advance. 
Minimum charge $2.00 for 20 words or less. 











a 
RECONSTRUCTED EQuipMENt 
Automatic Elec. Co. D, C. Type enclosed 
gong ringer straight line steel hotel set 
with dial @...... TOPO rT 2 
Automatic Elec, Co. off center base D. C 
type desk set with dial and straight line 


Kellogg signal set @. ee ~ 8.75 
Western Elec. #46 central battery booster 

Oe : R hao cas .50 
Western Elec. #2C ball type drops and 

jacks per strip of 5 @.. ee rae << oe 
Kellogg #301 E 500 ohm drops and jacks 

per strip of 10 @.... . : . ‘ 16.00 
Kellogg #2800 type 4-bar 1000-1600 or 2500 

ohm ringer Pony compacts with short 

arms @ $9.25. Lots of 10............. 8.7 
Monarch #33 desk set with inside connec- 

tion 3-bar 1000-1600 or 2500 ohm ringer 

signal set @ $7.85; 4-bar @ $9.00; 5-bar @ 10.00 
Western Elec. #20 desk set with #315 3- 

bar 1000-1600 or 2500 ohm ringer inside 

connection signal set @............ 10.00 
Stromberg-Carison #988 desk set with 3- 

bar 1000-1600 or 2500 ohm inside con- 

nection signal set @ $9.00; 4-bar $9.50; 

5-bar @ pdbdbss batons Crees Eee ese Css Lee 


REBUILT ELECTRIC EQUIPMENT CO, 
1934 West 2ist St. 
Pilsen Stations, 
Chicago, Hl, 








FOR SALE 


FOR SALE: W. E. wall telephones, 
good condition. Five-bar generator 2500- 
ohm ringers, condenser in circuit. Inside 
binding posts. (@ $5.00. Write No. 8952, 
care of TELEPHONY. 


FOR SALE: Fourteen miles of used 104 
copper line wire at $0.12 per pound. Put 
up in one-half mile coils. Write Nicoma 
Park Telephone Company, Nicoma Park, 


Okla. 


FOR SALE 


FOR SALE: 
from service 
ing condition. 


Used equipment removed 
Tested. Guaranteed work- 
American Auto. Elec. Co 
3 bar—enclosed gongs—mag. bell boxes; 
$6.90 each. American Auto. Elec. Co. 
5 bar—enclosed gongs—mag. bell boxes; 
$7.45 each. Stromberg-Carlson 5 bar 
1600 ohm—mag. bell boxes; $4.00 each. 
Miscellaneous,2-3-4-5 bar, mag. bell boxes; 
$3.00 each. Kellogg and W. E, Co. 3-4-5 
bar compact—mag. wall telephones; $6.00 
each. W. E. Co. and Kellogg desk stands 
complete; $3.00 each. Kellogg type 700 
Masterphone handsets; $6.00 each. Above 
F.O.B. Columbia. Subject to prior sale. 
The Columbia Telephone Company, Co- 
lumbia, Pa. 





NEW STYLE STEWART 
CABLE TESTERS 


With balanced coil. Locates 
shorts, crosses, grounds and 
wet spots; also tone circuit 


$54.00 = 


trial. 
TELEPHONY ADVERTISERS 


will give you service 


which will be pleasing 
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OPALS LAMPS 





RECONDITIONED 


LAMP JACKS 


UE TELE 2 


Kellogg No. 10 20-per strip 
Kellogg No. 25 20-per strip 
Kellogg No. 31 10-per strip 
Kellogg No. 32 20-per strip 
Kellogg No. 34 10-per strip 
Kellogg No. 36 20-per strip 
Kellogg No. 37 5-per strip 


S.C. Co. No. 121 on No. 59 mtg. 
S.C. Co. No. 121 on No. 60 mtg. 
S.C. Co. No. 121 on No. 61 mtg. 
S.C, Co. No. 121 on No. 79 mtg. 
S.C. Co. No. 121 on No. 80 mtg. 
S.C. Co. No. 121 on No. 81 mtg. 
S.C. Co. No. 121 on No. 82 mtg. 
S.C, Co. No. 121 on No. 83 mtg. 


Write for prices 
SUPPLY COMPANY 
Ss, OHIO 
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11,619 telephones, or 2.53 per cent, 
for the corresponding period of 1939. 

The subsidiaries now have in opera- 
tion 516,526 company-owned _ tele- 
phones. 

New York, N. Y.—The New York 
Telephone Co. added 16,203 stations 
to its lines during May, against an in- 
crease of 15,982 in May, 1939. 

The May increase brings the year’s 
gain to May 31 to 56,987, against a 
gain of 49,294 stations in the com- 
parable 1939 period. 

New York, N. Y.—Principal operat- 
ing subsidiaries of American Tele- 
phone & Telegraph Co. recorded a gain 
of about 86,900 telephones in May. 
The gain in April amounted to 84,100 
and in May, 1939, 72,600 telephones. 

In the first five months of 1940 the 
net gain was 431,200 against 354,000 
in the same period of 1939. At the 
end of May there were about 16,966,- 
600 telephones in the Bell System. 

Philadelphia, Pa. — Bell Telephone 
Co. of Pennsylvania reported a net 
station gain of 4,978 telephones for 
May, compared with a gain of 4,855 
in May, 1939 and of 794 in May, 1938. 


Construction 


Allerton, Ill—The Illinois Commer- 
cial Telephone Co. is metallicizing its 
lines where the Illini-Electric Co. 
strung its high-tension wires. 


Toledo, lowa. — The Central Iowa 
Telephone Co., which has made exten- 
sive improvements in the local build- 
ing, held a formal opening Saturday, 
May 25. General offices, headquar- 
ters for 40 exchanges, are located here. 

New common battery switchboard 
equipment was installed. 

Ashley, Ohio.—Northern Ohio Tele- 
phone Co. workmen recently completed 
the erection of a brick building to 
house equipment for the new dial tele- 
phone system here. It was expected 
to be ready for use about July 1. 

The brick structure is 18 feet long, 
15 feet wide and 12 feet high, built on 
a concrete foundation. 

The Ashley telephone service will in- 
clude Marengo, and also the Delaware 
exchange which includes Kilbourne. 

Robstown, Texas. — New construc- 
tion of the Southwestern Associated 
Telephone Co. includes a _ one-story 
brick building here for the company’s 
district office. A patio or courtyard 
replaces the old building, forming an 





L-shaped structure. The work was 
expected to be completed in early 
July. 
Obituary 
Indianapolis, Ind.—James H. Scar- 


lett, 80 years old, a pioneer in the 
telephone business in Indiana, died re- 
cently at his home in this city. He 
was born in Orange county, Indiana, 
and operated the Orangeville Tele- 
phone Co. until he became ill five 
years ago. The widow, two daughters 
and a son survive. 

Deweese, Neb.—Mrs. Bertha Moor- 
head, chief operator and cashier of the 
local exchange of the Lincoln Tele- 
phone & Telegraph Co., died recently 
from injuries received in an automo- 
bile accident. While alone she lost 
control of her car and was so badly 
injured that she died the next day. 


TELEPHONY 
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HOW COME) 
WE NEVER HAVE 
TROUBLE WITH 
THAT OTHER CABLE? 

ee 





(WHY MAN, THATS 
W.E. CABLE.. 
THE KIND WE 
GET FROM 


GRAYBAR! 


















LEAD-COVERED 


caBLt 


by Western Electric 


for Trustworthy Telephone Service 


When you buy telephone cable, it’s actually an economy 
to buy only the best. Western Electric lead-covered tele- 
phone cable—whether for underground or aerial use—is 
made to the strict Bell Telephone specifications for long- 
continued service as a means to lower overall costs. 

What’s more, when you buy your cable through 
GRAYBAR, you get the benefit of specialized knowledge 
in choosing the right cable for the job. 

GRAYBAR distributes a complete line of electrical sup- 
plies attuned to the needs of independent telephone 
companies. From GRAYBAR, too, you get extra values of 
adequate local stocks, prompt service, and well-in- 
formed purchasing assistance. 


GRAYBAR ELECTRIC COMPANY 
Offices in 82 principal cities 
Executive Offices—Graybar Bidg., N.Y. 














~a, 





_ 3’ /ENGINEERED FOR | 
TOMORROW ..MORE 
_ ‘THAN MEETS TODAYS: 
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